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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Dr. Arthur Kieran                                  Ref. No. 39/07
	Station: 
 
	Advertisement:
  
	Date:

	TV3
	Advert – Halifax Bank
	February 2007


Complaint Summary:

Dr. Kieran’s complaint, submitted under Section 24(2)(e)(general advertising codes), relates to an advertisement for Halifax Bank.  The content of the advert included physical violence in the form of hand to hand fighting. Placards and boards were also used to hit people.  Dr. Kieran objects to the level of physical violence especially as it was shown before the watershed and at a time when his child might be watching television. Furthermore he believes that the watershed is a demarcation point for all forms of adult content, not a period during which the level of adult content can be increased incrementally.

Station’s Response:

TV3 in their response state that this advertisement was only aired once during Coronation Street at 20:45.  This time is clearly just before the 21:00hr watershed and it is accepted that programming can become more adult in nature before the actual watershed.  TV3 contends that there was no “physical violence” but rather a parody of Westerns and the “fighting” is clearly staged and comic in nature.  TV3 is not a children’s channel and this advert is for a product aimed squarely at adults. 

Advertiser Response: 

The advertiser, Publicis QMP, state that the advert was researched extensively before being produced and was cleared through the relevant copy clearance procedures.  Had the research indicated that it was overly violent or likely to cause offence, it would not have been produced.  The advert is a comic dramatisation of the expected reaction of the existing banking community to the arrival of Halifax to the Irish market.  As such, it is humorous in nature and open to subjective assessment.  The scenario featured in the advert is a stylised and choreographed piece of slapstick action – none of those involved in the fighting are seen to suffer any lasting injury.  Halifax is an adult brand targeted at an adult audience and as a result the airtime purchased is specifically bought within adult viewing time and programming.  Publicis QMP further state that it is outside of their control what television programming young children are allowed to watch regardless of the channel used, or the time of day or night, that the advert is aired.  The advertiser claims that this commercial has garnered an unprecedented level of positive response from the general public, from Halifax staff and customer base and from those working in the Irish Advertising industry and the media. 

Decision of the Commission:  

The Commission has considered the broadcast, the submissions made by the complainant, the advertiser and the broadcaster.  The advertisement in question is for a financial institution.  The setting for the advert is, presumably, in a typical reception area of a Halifax bank.  It opens with staff members talking and then shows a group of men entering through the front door with 'cowboy western' music playing in the background.  One of them pushes over a magazine stand and says, 'Oops'.  Another asks the banking staff 'What are you going to do?  Tell your mammy.'  This is followed by canned laughter.  He then starts hitting the banking staff member in the face with a rolled up paper magazine.  A fight ensues which includes a man being hit over the head and back with a chair; a man having a jacket wrapped over his head and shoulders and then being set upon by four men; and a man being pushed through the window and having a placard broken over his head.  The advertisement closes with the group of men running from the bank and then switches to a group shot of the banking staff with the voice-over stating; 'Not everybody is thrilled by our arrival'.  

The Commission acknowledges that the advertisement does not depict anyone to suffer any lasting injury as a result of the fighting. Also an adult might see the content as a parody.  However, there are physical violent scenes, which even to an adult may not be 'slapstick' in nature.  In particular, there is nothing 'slapstick' about the man being pushed through the window and having a cardboard placard broken over his head.  At times, the tone and tenor of the advert are also not 'slapstick' in nature, but actually menacing and somewhat intimidating.  This is highlighted by the closing scene and voice-over.  The level of violence and tone of the advert seemed to be heightened by the context; that of using violence, whether supposedly a parody or not, for advertising the services of a financial institution.

In assessing this complaint, the Commission had regard to the general standards of advertising.  In particular, that they should be decent.  While the Commission acknowledges that the advertisement is not aimed at children, nor is it broadcast during children's programming, the broadcaster should recognise that there may be children in its audience.  The level of violence and the tone and tenor of the advertisement make it unsuitable for viewing prior to the 9 p.m. watershed.  The complaint has been upheld with regard to Section 24(2)(e)(general advertising codes).  The Commission would request that the broadcaster ensures future scheduling of this particular advertisement occurs after 9 p.m.
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