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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Conor O’Riordan                             Ref. No. 42/07
	Station: 
 
	Advertisement:
  
	Date:

	RTÉ
	Advert – 11890
	9 February 2007


Complaint Summary:

Mr. O’Riordan’s complaint, submitted under Section 24(2)(e)(general advertising codes), relates to an advertisement for ‘11890’.  The advertisement uses two phrases from scripture i.e. “seek and you shall find me” and “salvation has never been so free” and these offend the complainant.  The term ‘salvation’ finds its primary source in its reference to what Christ achieved through his death and resurrection.  “Seek and you shall find me” is taken from the Book of Jeremiah, chapter 29, verse 13 and Mathew chapter 7, verse 7.  Both portions refer to believers seeking God.  These verses have powerful personal meaning to the individual believer.  These words and phrases are used in a flippant manner in this advertisement with no consideration being given to the seriousness and solemnity of their meaning to believers.  Mr. O’Riordan wonders, if this advert had used verses from the Koran whether there would be an outcry.  The complainant states that the whole idea of the advert is to play on religious words and phrases in a frivolous and insensitive manner, clearly forbidden in RTÉ’s own guidelines.  This is mockery, frivolity and insensitivity of, in particular, Christian religion.

Station’s Response:

RTÉ state that this advertisement was considered by their copy clearance committee.  They took into consideration the possibility that the use of the biblical phrases might offend listeners.  However, the committee took the view that the adverts were intended to be humorous and it was felt that they would not give offence to listeners who would appreciate that the humour was of a gentle nature and was not in any sense anti-religious.  The committee did consider that one particular biblical reference went too far and suggested that the script be amended.  This was agreed with the agency.   

RTÉ regrets that Mr. O’Riordan’s perception of the ‘11890’ advertisement is that it denigrated religious beliefs and mocked faith.  This is not the view of the copy clearance committee or RTÉ in general.  The advert is simply using biblical language to encourage people to use a telephone directory service.  Having stated that, RTÉ does not dispute that Mr. O’Riordan has been offended by the advert.  However, unless RTÉ has evidence that offence has been given to more than one individual, the broadcaster does not propose to act on foot the complaint.  If any advertisement broadcast by RTÉ results in a significant number of complaints, the copy clearance committee reviews its original decision and may request amendments to the advertisement.  The ‘11890’ advert has not generated sufficient complaints to justify reviewing its broadcast.  The current campaign has been on RTÉ since June 2006 without any indication until Mr. O’Riordan’s letter that it is giving offence.  However, should the advertising agency consider that changes are needed; RTÉ will carry out any such request.
Advertiser Response: 

The advertising agency, ddfh&b, submit that the advert which led to this complaint is a 20 second radio commercial promoting ‘11890’ and ‘Free calls for February’ campaign. The advert encourages customers to try 11890 directory enquiries, as it is free for February from Eircom landlines.  The line “salvation never came so freely my friends” is a creative way of communicating to customers that they can save money, time and “hassle”.  It is an extension of the tagline, “11890 Saves”, used throughout 11890’s campaigns.  The word ‘salvation’ is a natural extension of “11890 Saves”, in the context of promoting the free call offer for February and keeping within our branding.  

The other part of the advert which caused offence is the actual jingle “seek and we will find thee...11890”.  The jingle refers to seeking and finding telephone numbers - if you seek a telephone number, we (at 11890), will find it for you.  We think the jingle is an entirely appropriate creative message for communicating the service of seeking and finding telephone numbers.  

It is fair to say 11890 have used specific words, such as ‘seek’, ‘find’ and ‘salvation’ which would also be found in religious materials.  However, these words are not exclusively a Christian reference.  In fact, there are several words and expressions, which are now part of our everyday vernacular, which may have found their origin in religious material, such as the Bible.  Words and expressions such as ‘she’s blessed’, a ‘baptism of fire’. To be ‘redeemed’, ‘you’re an angel’, the word ‘damned’.  Therefore, we do not believe this complaint should be upheld and 11890 sincerely regret that this advert has caused offence. 
Decision of the Commission:  

The Commission has considered the broadcast, the material submitted by the complainant, the advertiser and the broadcaster.  The advertisement in question is a promotion for the 11890 service, the text of which is: - 

Jingle; seek and you will find thee, with 11890

'American' Male voiceover; which fast and friendly directory enquiry service is free for February from all Eircom landlines?  If you know the answer you'll call 11890, salvation never came so freely my friends (laughs).  

Female voiceover; Call [number] for details.

The Commission considered this complaint with regard to Section 5.1(iii) of the Codes of standards, practice and prohibitions in advertising, sponsorship and other forms of commercial promotion in broadcasting services, which states: -  


Advertising shall not – (iii) be offensive to religious or political beliefs

The Commission noted that the tone of the advertisement is light-hearted.  The male voice-over uses a 'western cowboy American' accent.  In the opinion of the Commission, the text of the advert is in keeping with this character.  There is no gratuitous, or degrading, reference to religion in the text.  The Commission would agree that the words 'seek' and 'salvation' could be seen in religious terms.  However, they can also be used outside of this context.  The advertisement is humorous in nature.  While the humour may not appeal to all tastes, the Commission was of the opinion that it was not offensive.  The complaint was rejected with reference to Section 24(2)(e)(general advertising codes).
BCC Complaint Decisions, Apr 2007

3/3

[image: image1.jpg]