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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Ms. Liz Cullen   Ref: 20/05
	Station: 
 
	Programme:
  
	Date:

	RTE TV 1
	Advertisement Roc  RetinOx 
	February 2005


Complaint Summary:

Ms.Cullen’s complaint under Section 24 (2)(e) “Advertising” refers to an advertisement for Roc RetinOx.  She states that the voiceover states:

“I never thought that I could fall in love at 55 but when you look 10 years younger, anything is possible”.  Ms. Cullen believes that this statement is not true and furthermore is ageist. It is ageist to assert or imply that it is not possible to fall in love at the age of 55.  It is possible to fall in love at any age therefore the opinion expressed in the advertisement is, in Ms. Cullen’s view, ageist and should not be broadcast.

Broadcaster’s Response:

RTÉ in their response state that it has in it’s possession a report entitled “Retin-Ox Mylit-Correxion Day and Night TV Advertisement Claim Support”

This report gives details of a study which used a sample of 177 women who participated in trials of the product.  Ms. Cullen also complains that the advertisement is ageist however, RTÉ claim that as the products being advertised is designed for older women to delay the ageing process of their facial skin, it is naturally aimed at older viewers. RTÉ does not believe that this is ageist but simply targeting the market for which the product is designed.

Advertiser’s Response:

OwensDDB state that they regret that the interpretation of the advertisement may have caused offence.  The point being made by the complainant is that the line, 'I never thought I would fall in love. I'm 55.' is ageist.  It would be counter productive for the brand to alienate its target audience by making any possible 'ageist' statements and it is not the intention of RoC to make women feel guilty or ashamed of their age.  In the commercial, the actress is sharing with us the fact that she is 55 years of age and that she has just fallen in love.  She is obviously confident with her appearance and confiding in us.  In our opinion, she is not surprised by this, but simply happy about it.

Decision of the Commission:

The Broadcasting Complaints Commission rejected the complaint made by Ms. Cullen.  The Commission was of the view that RTÉ did not infringe Section 24(2)(e)(advertising codes).  The target audience for this product would comprehend the spirit in which the advertisement was intended.  It promoted a skin product for older women and in doing so, used an older woman and her story in the advertisement.  The tenor of the advertisement was not ageist.  The complaint was not upheld.
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