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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Headline                                                       Ref. No. 279/07 

	Station: 
 
	Advertisement:
  
	Date:

	Q102
	Advert –‘123.ie’
	12 October 2007


Complaint Summary:

Ms. Rachel Wright submitted this complaint on behalf of Headline, the national media monitoring programme for mental health and suicide, under Section 24(2)(e)(General Advertising Codes – sections 3.2 and 3.2.1 offence, harm and human dignity). Ms. Wright states that the advertisement uses language and sound effects which imply that one would have to be mad not to avail of the product being advertised.  The sound effects used are common forms of slang for mental illness, that is, the sound of a cuckoo or a barking dog.  The use of these sound effects is insulting and derogatory to those with mental health problems.  Ms. Wright believes this advertisement breaches the General Advertising codes.

Station’s Response: 

Q102 state that this commercial was for 123.ie, providers of mortgage protection and life assurance.   The script referred to is, ‘if you don’t you’d have to be completely (sound of cuckoo/bell) or a total (sound of an ass/donkey)’.  No reference whatsoever was made to any person or section of the community in particular on the basis of age, gender, and marital status, membership of the Traveller Community, family status, sexual orientation, disability, race or religion.   The production technique employed in the commercial is light-hearted in nature and clearly designed to remind people to avail of the advertiser’s services.  

Advertiser’s Response:

RMG Target states that it was never their intention or the intention of their client, to offend anyone with this campaign.  RMG Target point out that when developing this campaign, they proactively approached Headline, to seek their advice.  This was done with the best intention to avoid any potential offence.  As part of their conversation with Headline, RGM Target deleted and changed numerous references upon their specific request as they were felt to be too explicit.  The references that they ultimately included were felt to be more innocuous and reflective of everyday social interactions.  

In explaining the campaign’s executional style, RMG Target state that they deliberately did not feature people.  The advert was designed to be a completely surreal execution which does not reflect real life.  As this campaign is due to come off air in a few weeks, the agency state that they are currently developing the next one and will take this complaint fully into consideration.

Decision of the Commission:  

The Commission has considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  The advertisement in question is a promotion for home insurance.  The text of the advertisement includes: -

Which company saves thousands of customers hundreds of euro on their home insurance, 123.ie, we are so confident of beating your renewal quote that if we don’t we’ll cut our quote by up to 100 euro and also give you another 100 euro cash when you switch.  This amazing offer is exclusive to 123.ie so make the simple switch and slash the cost of your home insurance by calling [number] or visit [website]  If you don’t you’ve got to be completely, [sound of cuckoo clock] or just plain [sound of dog barking].  123.ie just log on and save money.
In assessing this complaint the Commission had to have regard to Sections 3.2 and 3.2.1 of the General Advertising Codes which state: -

Offence, Harm and Human Dignity

3.2 Commercial communications shall not prejudice human dignity, cause harm or serious or widespread offence.

3.2.1 Commercial communications shall not support or condone discrimination against any person or section of the community, in particular on the basis of age, gender, marital status, membership of the Traveller Community, family status, sexual orientation, disability, race or religion. 

On hearing the advertisement, the Commission noted that the message being ‘sold’ was that the company was offering such a good deal that a listener would be ‘foolish’ or ‘irrational’ not to take up the offer.  The Commission was of the opinion that the sound effects were used in this context and not with reference to mental illness.  On this occasion, the tone and context of the message were not such as to prejudice human dignity.  There was no content that could be considered to support or condone discrimination against any person or group in society.  The complaint was rejected with regard to Section 24(2)(e)(General Advertising Code: Sections 3.2 and 3.2.1 offence, harm and human dignity).

BCC Complaint Decisions, December 2007

2/2

[image: image1.jpg]