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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by:  Ms. Eileen Gormley                                  Ref. No. 339/08     
	Station: 
 
	Programme:
  
	Date:

	RTÉ Two
	The Morbegs
	10 October 2008


Complaint Summary:

Ms. Gormley’s complaint is submitted under Section 24(2)(e)(the General Advertising Codes: section 3.3.7 product placement, undue prominence being provided to a product during the programme).  The complainant states that during the broadcast of this programme the Morbegs showed a small baby being bottle fed.  A large tub of SMA baby formula was very visible in the shot.  Ms. Gormley believes RTÉ should not be showing any programme which is seen to encourage artificial baby milk and particularly not a specific brand.

Station’s Response:

RTÉ states that The Morbegs is a programme for pre-school children broadcast in the morning time.  The series was made for RTÉ in the 1990s.  The episode broadcast on 10 October included a sequence where the main characters, two full sized animal characters and the “mother” were asked to mind a child.  The “mother” told the animal character that her friend Lizzy was going to a wedding and asked that they mind her four month old baby girl for the day.  The remainder of the story featured the excited animals reacting to having a real baby in their care.  At one stage in the story the baby is restless and is given a bottle.  Ms. Gormley alleges that this scene with the bottle feeding encourages artificial baby milk and furthermore contains product placement.

The characters in the story were minding someone else’s child therefore, logically; the option of breastfeeding did not exist.  RTÉ states by showing a baby being bottle-fed, RTÉ was not expressing any views on the merits or otherwise of any method of feeding babies.  The programme was not an encouragement of bottle-feeding.

RTÉ does not accept that there was any product placement in the programme.  This practice refers to payment in return for the placing of products or services in programmes.  RTÉ does not engage in this practice.  Under the EU Directive, Television without Frontiers, it is not permitted.  In addition, there was no identifiable baby milk product visible in the programme.  A number of containers were on a table on the set but none had visible logos or names.

Decision of Commission:

The Commission has considered the broadcast, the submissions made by the complainant and the broadcaster.  The complaint concerns the feeding of a baby in a children’s programme.  In assessing the complaint, the Commission had to have regard to the General Advertising Codes, section 3.3.7 which states that; ‘The practice of product placement is prohibited.  Incidental references to products or services in a programme are legitimate where their inclusion within the programme is editorially justified.  Broadcasters shall ensure that their inclusion does not result in undue prominence being provided to the product or service during the broadcast’.

On viewing the broadcast, the Commission noted that the programme was a re-run of a children’s programme from the 1990s.  There are three main characters; the female presenter and then two tall ‘hairy animal characters’, ‘Rossa’ and ‘Molly’.  It was evident that the content was aimed at children.  The female presenter informed the two characters that they would help her babysit a four month old baby the following day.  ‘Rossa’ and ‘Molly’ were very excited until the following day when the realised that they had to play quietly in the house while the baby was asleep and to ‘share’ the female’s presenter time with the new baby.  The female presenter then explained to them that the only reason they had to share the time was because the baby could not do anything for herself.  ‘Rossa’ and ‘Molly’ are then shown to understand the situation and welcome the baby.  The Commission noted that there were baby products on the kitchen table which included SMA baby milk.  However, the labels were not clearly visible.  The products were identifiable due to the prominence of the product as a children’s milk product in general.  The Commission also noted that the kitchen table was only shown in a short clip in the context of the presenter asking ‘Rossa’ and ‘Molly’ to have their tea.  At no stage was the milk product referred to nor was there any reference to formula milk.  The storyline was aimed at young children and addressed the issue of the introduction of a new baby to a household.  The Commission could find no evidence of any material which encouraged the use of formula milk.  

The Commission found that the products on the kitchen table were incidental to the broadcast content.  Further, there were numerous products on the kitchen table and given the short clip a viewer would only have identified the products if they were familiar with them.  The table simply reflected the tea time table of a family with young children.  There was no undue prominence given to any of the products.  The Commission also noted that the broadcaster has confirmed that the station does not engage in the practice of product placement and that there was no question of payment.  This broadcast addressed a real life issue for younger children who experience difficulties when a new brother or sister arrives home.  The Commission could find no evidence of the issues raised by the complainant.  The complaint was rejected with regard to Section 24(2)(e)(the General Advertising Codes: section 3.3.7 product placement, undue prominence being provided to a product during the programme).
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