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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by:  Ms. Eliza Power  Ref: 211/05
	Station: 
 
	Advertisement:
  
	Date:

	Today FM
	Paisean Faisean
	17 Nov 2005


Complaint Summary:

Ms. Power’s complaint, under Section 24(2)(e)(advertising codes) of the Broadcasting Act, 2001 refers to an advertisement for the programme 'Paisean Faisean'.  Her company works in the area of domestic violence and they encounter emotional abuse as part of their work.  Emotional abuse is an expression of power and control where one partner believes he has the right to ‘order’ his partner to wear clothes that he believes are appropriate.  Ms. Power believes that this is buying into a gender stereotype of the male dominance in relationships – something that is completely inappropriate in these days of equality.  Even more offensive in the advert is that her stated discomfort at wearing a short shirt is dismissed by the male.  She further states her work is difficult – teaching people what respect is and what their rights in relationships are takes most of her time and energy.  She does not need adverts like this to undermine her work or foster attitudes that lead to a continuation of abuse.

This advertisement is dangerous and is another example of using sex to sell a product.  It is insulting and degrading to women.

Station’s Response:

Today FM state that they are of the view that the advertisement is not in breach of advertising standard codes.  They believe it depicts a “tongue in cheek” conversation between a man and a woman and is heavily ironic.  They do not accept the allegation that the man sounds controlling or the woman sounds distressed.  The advertisement highlights a TV show deemed fit for broadcast by TG4.  The show targets a younger audience, and nothing in the content of the show subjects women to any sort of emotional or psychological abuse.

Today FM decided, on hearing the advertisement broadcast, that it sounded uncomfortable within the context of a family morning show, but perfectly suitable for broadcast for the remainder of the day.  They had already removed from it from the Breakfast Show transmission before receipt of the complaint, not withstanding the fact that they believe it to be acceptable under the codes.

Advertiser's Response:

Starcom Mediavest Group, the advertiser, submits that in developing the advertising for 'Paisean Faisean', the creatives developed the strategy of 'girls dressed by boys'.  The creative demonstrates how the male partner of the couple heading out for a night is not happy with the flat shoes and the trouser-suit that his partner is wearing.  In the radio ad if he was to choose the clothes he would like her to wear high heels, fishnet tights and a short skirt with no knickers.  No honourable man would let his female partner dress in the format that is spoken about in the ad, as he would not feel comfortable doing this.  What they are trying to show in the radio ad is that if the male was allowed to express his 'dream fantasy' then he would ask her to dress in the manner mentioned in the ad.

They have changed all of the spots to play after 9am in the morning and not to appear on the breakfast show on Today FM in order not cause any further complaints.  The radio ad was created to deliver an unusual twist to the format of the show and allow for people to make up their own mind on viewing the show what way men would dress women.  In no way did the creative set out to embarrass or cause offence to any person.  

Decision of the Commission:

Having considered the complaint and the response and on reviewing the broadcast, the Commission noted the humorous tone of the advertisement. The Commission felt that this advertisement was unlikely to cause widespread offence and felt that Today FM did not infringe the advertising codes.  The complaint was therefore rejected.

Conclusion:

The Broadcasting Complaints Commission rejected the complaint made by Ms. Eliza Power.  The Commission was of the view that the humorous tone of the advertisement was evident and therefore, unlikely to cause widespread offence.  The complaint was rejected.
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