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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Brendan Griffin                      Ref. No.198/06
	Station: 
 
	Advertisement:
  
	Date:

	RTÉ 2
	Advert - Maltesers
	August 2006


Complaint Summary:

Mr. Griffin’s complaint submitted under Section 24(2)(e)(advertising codes), of the Broadcasting Act 2001, refers to an advertisement for Maltesers.  This advertisement was broadcast at the interval between the end of the Mayo v Dublin All Ireland semi-final and the post match analysis, when both his young children were watching.  Mr. Griffin states that whilst they were not really interested in the post match analysis, nevertheless, they still saw the advertisement.  He subsequently found both his children mimicking the girl in the advert pulling up her top.  The complainant believes the advertisement is not suitable for broadcast at any hour of the day, but particularly should not be aired before 9pm.  He states that the GAA promotes their games among young children and therefore it is reasonable to expect that children could be watching the All Ireland football semi-final.  He believes the advert degrades both male and female participants.  Furthermore it is not in any way a role model for young girls and women and only contributes to their sexual exploitation.  Mr. Griffin does not see the relevance of this advert in relation to selling a confectionary product. 

Station's Response:

RTÉ in its response states that it does not accept Mr Griffin’s claim that the advert fails the decency requirement.  When the young woman lifts her blouse to her male colleague she has her back to camera.  The viewer sees nothing.  If it is the concept of her behaviour that upsets Mr.Griffin he fails to appreciate that the whole advert is intended to be taken humorously and that it should not be taken seriously.  The reaction of the male worker is deliberately over the top as he falls like a clown over the photocopier.  Viewers are intended to see the whole story line as a joke, neither to be believed or imitated.  The scriptwriters were probably thinking of the flirting and teasing which takes place in many offices on a regular basis.  RTÉ does not share Mr. Griffin’s description of the advert as contributing to the sexual exploitation of women and young girls; what is depicted is not exploitation, it is flirtation.

RTÉ’s Copy Clearance Committee considered this advert for Maltesers and decided to exclude its broadcast from Children’s Programmes.  It is RTÉ’s view that this decision was the right one.  The actual advert was broadcast during an All Ireland semi-final game.  This is not a children’s programme. On the 27 August at 5.40pm when the advert was shown only 5% of the viewing audience were children.  On this basis, it is quite clear that the Maltesers advert was scheduled according to the Copy Clearance Committee’s instructions.

Advertiser's Response:

The advertising agency, BBDO, state that this is the only complaint they have received.  As with all advertising scripts, the advert was submitted to the BACC and RTÉ Copy Clearance Committee for approval in advance of broadcast.  It received full approval on the basis that it would not cause grave or widespread offence.  The Maltesers brand uses the tagline “the lighter way to enjoy chocolate”.  This commercial was conceived to reflect a brand that was light-hearted in nature.  The tone of the advertisement is thoroughly jovial and light-hearted.  The actions of both protagonists in the commercial are clearly comedic in nature, signalling clearly to the viewer that they are not to be taken seriously or read literally.  The setting is a “grown up environment” of the work place so that it would be of little interest to children.

Decision of the Commission:  

The Commission considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  The advertisement is for Maltesers during which two female colleagues discuss the 'naughtiness' or otherwise of eating chocolate and in particular, Maltesers.  The advertisement is set in an office and from the outset the Commission noted that the tenor of the piece was based on light-hearted office banter.  It was also evident from the outset that the tone and content were based on humour.  The opening line includes 'oh chocolate, naughty, naughty' and reference is made to the number of calories in a particular sized bag of Maltesers.  One of the females subsequently states that 'now I don't feel very naughty at all'.  The acting in the advertisement was somewhat over-the-top and evidently tongue-in-cheek.  It was evident that it was not to be taken seriously and it could not be considered sexist.  There was no evidence of sexual exploitation or degradation as asserted by the complainant.  While the humour may not appeal to all tastes, the Commission was of the opinion that it was unlikely to cause widespread offence.  The Commission also noted that the advertisement is not broadcast during children's programming.  Given the humorous tone and the broadcast schedule, the complaint was rejected with reference to Section 24(2)(e)(advertising codes).
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