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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mrs. Ursula Corcoran                        Ref. No. 226/06
	Station: 
 
	Advertisement:
  
	Date:

	Cork's 96FM
	Advert - Senokot
	August 2006


Complaint Summary:

Mrs. Corcoran's complaint, submitted under Section 24(2)(e)(advertising codes), relates to an advertisement for Senokot tablets.  She submits that this is a medication for constipation, which may affect males and females.  She states that the advertisement in question is directed towards female listeners, using the analogy of weight of handbag being compared to weight of waste food in the body.  As many women suffer from eating disorders actually take laxatives in an effort to lose weight, she feels this advertisement should be pulled.  Why use the analogy of a handbag?

Station's Response:

Cork's 96FM submit that on two occasions during this advertisement, it specifically states that the Senokot tablets are designed to address the problem of constipation.  At no stage during the advertisement is there a direct or indirect reference to the product being in anyway related to weight loss as insinuated by the complainant.  

Advertiser's Response:

Reckitt Benckiser Healthcare submit that they were most concerned to hear that the Senokot radio advert offended the consumer, as they place great emphasis on ensuring that their communication in advertisements is appropriate given the personal nature of constipation, and that the advertisement is in accordance with advertising regulations and licensed particulars of the product.  

The analogy of the handbag attempts to explain the discomfort associated with constipation, and how this is relieved by the product.  It is clearly stated in the advertisement that the feeling is associated with constipation.  At no point does the advertisement suggest that the product will reduce weight.  They are careful not to link the product with weight loss when advertising the product to avoid misconceptions.  They do not consider that the advertisement conveys the message claimed by the complainant.  They believe that the advertisement complies with both the advertising codes and the licensed details for the product.

Decision of the Commission:  

The Commission considered the broadcast, the submissions made by the complainant and the broadcaster.  The advertisement in question promotes a product for the relief of constipation.  The script does include a reference to a handbag.  The relevant text is as follows: -

'Ever thought what happens when you've got constipation? - imagine your digestive system is a handbag full to the brim with waste food.  Now pick it up and carry it around for the next few days.  It's heavy and uncomfortable.  Yet it's exactly how you may feel if you've got constipation……….and help restore the flow of your digestive system simply and predictably.  Soon you'll be feeling much better.  Help restore your inner health……….'

In the opinion of the Commission the advertiser is entitled to decide on the target audience for its advertisement.  In this case, the advertisement is aimed at women.  This was a legitimate decision to make.  In assessing the complaint, the Commission had regard to the content only.  On hearing the advertisement the Commission was of the opinion that the message of the item was that if you take this tablet it may ease the discomfort caused by constipation.  The Commission would assume that the use of the analogy of the handbag was based on the target audience for the particular advertisement.  It was used to convey the discomfort caused by constipation to females.  

The Commission is of the opinion that the only message promoted in the advertisement was for a tablet that relieves constipation.  The Commission could not find any evidence of the issues of complaint as submitted by the complainant.  The complaint was rejected with reference to Section 24(2)(e)(advertising codes).
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