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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by:  Mr. Denis Shields     Ref. No. 246/05
	Station: 
 
	Programme:
  
	Date:

	RTÉ 1
	Advertisement – Dettol
	3 December 2005


Complaint Summary:

Mr. Shields' complaint, submitted under Section 24(2)(e)(advertising codes), relates to an advertisement for Dettol.  He submits that this advertisement very strongly and completely unproven hammers home to the unfortunate listener (him) the idea that if he swabs his home or other surfaces with Dettol, it will reduce the chances of him and his loved one getting the common cold.  This is completely unproven.  It is unfair, misleading and confusing.  It will lead to people purchasing a product to prevent the common cold that does not prevent the common cold.

Station’s Response:

RTÉ in their response state that their internal Copy Clearance Committee accepted in good faith the claims made for Dettol and cleared the advertisement for broadcast.  Upon receiving this complaint, RTÉ asked the agency responsible for the advertisement for substantiating evidence for the claims made in the advertisement.  The substantiation documentation was submitted to the BCC.

Advertiser's Response:

The advertiser submitted the substantiation material for the claim that '…Dettol disinfectant spray kills 99.9% of germs including the cold virus'.

Decision of the Commission:

The Commission considered the broadcast and the submissions made by the complainant, the broadcaster and the advertiser.  The complaint made by Mr. Denis Shields has been rejected with reference to Section 24(2)(e) (advertising codes) of the Broadcasting Act 2001.  On hearing the advertisement, the Commission was of the opinion that the advertisement communicated the message that Dettol kills germs on surfaces, thereby reducing germs in the home.  The script of the advertisement includes the lines; 'Fact, colds can be passed on by touching surfaces.  When sprayed on surfaces Dettol Disinfectant Spray kills 99.9% of germs including the cold virus'.  The Commission was of the view that the listener would not discern from the advertisement that Dettol would prevent the common cold in the household.  The message given is it would lead to cleaner, more hygienic surfaces.    The complaint was rejected.
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