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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Dr. Noel Fitzpatrick                                     Ref. No. 336/07 

	Station: 
 
	Advertisement:
  
	Date:

	Newstalk 106-108
	Advert - Women’s Aid Helpline
	 5 December 2007


Complaint Summary:

Mr. Fitzpatrick’s complaint, submitted under Section 24(2)(e)(General Advertising Code – section 3.2.1 gender discrimination/stereotyping) relates to an advertisement for Women’s Aid Helpline broadcast on 5 December, 2007.  Dr. Fitzpatrick states that the Women’s Aid advertisement is offensive on the basis of gender stereotyping as well as gender and equality discrimination.  It is unbalanced and encourages gender bias.

Station’s Response: 

Newstalk 106-108 state that they reject the complaint made by Dr. Noel Fitzpatrick.  The station also note that this advertisement is funded by the Department of Justice, Equality and Law Reform to highlight the very serious issue of domestic violence and the services provided by the organisation Women’s Aid.  The advert is clearly directed at women who might find themselves in a domestic violence situation.

The advert uses children’s voices in a striking way to bring home to listeners the terrible effects of domestic violence on all concerned, but particularly children.  The station has exercised caution by only broadcasting the advert at times when school children are not listening in.  Newstalk believe this to be an effective advert which highlights an important social issue.  It is also of practical value in that it directs women, in a domestic violence situation, to contact Women’s Aid.

Advertiser’s Response:
The Department of Justice, Equality and Law Reform is strongly of the view that the advertisement infringes neither the General Advertising code nor the Children’s Advertising Code.  The advertisement uses a particular scenario to communicate an anti-domestic violence message.  The advert makes no claim or statement beyond providing information on a national helpline.  The Advert was placed with the broadcaster with the following stipulation:

“Please note that the adverts are targeted at an adult audience and might be upsetting for child listeners and, mindful of the BCI Children’s Advertising Code, we request that they should only be broadcast during and after adult programming.  Please note that RTÉ’s Copy Clearance Committee have advised that the advert should not be broadcast during the morning drive-time slots to ensure that children being driven to school will not be exposed inadvertently to the advert”.

If the complaint is about stereotyping men as perpetrators of domestic violence and women as victims, this is clearly not the case.  It would not make sense to seek to communicate a message about domestic violence which is clearly wrong and contrary to reliable research in the field.  The most recent survey of domestic violence against women and men in Ireland was carried out for the National Crime Council in 2005.  Among other findings, this study found that while 26% of men and 29% of women suffered some form of domestic abuse, women are more than twice as likely as men to be victims of severe abuse (15% compared to 6%).  Clearly domestic violence against both women and men is a problem in Ireland and is recognised as such by individuals and organisations which specialise in the field. 

Decision of the Commission:  
The Commission has considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  The advertisement in question is a promotion for the services of the organisation Women’s Aid.  The scenario is of a child playing ‘mammies and daddies’.  We hear her home-life situation through her dialogue as she plays:-



‘Dad’: Oh, hello dear I’m home from work.



‘Mum’: Oh hello dear, did you have a nice day?



‘Dad’: Yeah, get me a beer will you?



‘Mum’: What did your last slave die of?



‘Dad’: What!



‘Mum’: No, no, I’m only joking here’s your beer.



‘Dad’: No, what do you mean after everything I do for you!



‘Mum’: I know you do, just please not now, please not...



‘Dad’: Not what, not in front of the kids!



A female voiceover then states:


Domestic Violence: End the silence



Call [number for Women’s Aid]

In assessing this complaint, the Commission had to have regard to section 3.2.1 which states, ‘Commercial communications shall not support or condone discrimination against any person or section of the community, in particular on the basis of age, gender, marital status, membership of the Traveller Community, family status, sexual orientation, disability, race or religion’.
On hearing the broadcast, the Commission was of the view that the message was that if you are a woman who is suffering from abuse there is an organisation that can help.  The advertisement is for Women’s Aid.  This organisation provides support and information to women and their children who are being abused in their own home.  The organisation is permitted to raise awareness of its service.  Given the nature of the organisation, one would expect that such promotion will be aimed at women.  The organisation has a right to do so as long as the content of the advertisement is within acceptable standards.   

It was evident that the aim of the content was about informing listeners of a helpline available for women suffering abuse.  There was no evidence of content advocating that the issue of abuse was pertaining to one gender.  Women are abused in the home and there is an organisation that can help if they wish to contact them.  The Commission was of the view that the storyline was a reasonable depiction of a ‘real-life’ scenario.   The content was moderate.  The violence was implied rather than explicit.  The service being advertised was for women suffering from abuse.  The Commission believed that one could assume that this probably determined the story told; that of family life in a home were a woman was being abused.  The storyline was factual with the intent to promote a helpline for women.  There was no evidence of intent to portray abuse as a one gender issue.  The content, while unpleasant, was within acceptable standards.  The complaint was rejected with regard to Section 24(2)(e)(General Advertising Code – 3.2.1  gender discrimination/stereotyping).
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