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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Patrick O’Brien                                     Ref. No. 368/07 

	Station: 
 
	Advertisement:
  
	Date:

	RTÉ One
	Podge and Rodge DVD
	 9 November 2007


Complaint Summary:

Mr. O’Brien’s complaint, submitted under Section 24(2)(e)(General Advertising Code – section 3.2.3 commercial communications scheduling) relates to an advertisement for a Podge and Rodge DVD.  Mr. O’Brien states that the wording of this advertisement was quite unsuitable for daytime viewing hours.  The wording of the advertisement was coarse just like the programme itself.  This advertisement was broadcast both at lunchtime and in the evening time around six o’clock.  Mr. O’Brien believes the wording is not suitable for an advertisement that runs when children are part of the audience.
Station’s Response: 

RTÉ state that this advertisement was viewed by their Copy Clearance Committee and a restriction on the broadcast times was imposed.  The advert was not permitted to be broadcast during Children’s programming.  The advert featured an extract from Podge and Rodge programme.  It featured the model Glenda Gilson on the set of the programme with the two puppets.  The voice over stated The new Podge and Rodge DVD is out now.  This was followed by one of the puppets saying to Ms. Gilson When did you realise you were a ride?  Ms. Gilson smiles and replies Nice eyebrows!   The puppets reply You’ve inspired us
Glenda.  Voice over states Out now at HMV.  The duration of the advertisement is only ten seconds.  

RTÉ state that the advert was suitable for broadcast during programming aimed at adults.  Both transmissions that led to Mr. O’Brien’s complaints occurred during programming which attracts predominantly adult audience.  AGB Neilsen Media Research provides all broadcasters with an accurate breakdown of demographic details of viewers.  These show that at 13:24 on 18 December, the percentage of the audience under 15 was 4% and on 17 December at 18:00 the percentage of the audience under 15 was 2.4%.  In other words on both occasions in excess of 95% of the audience was over 15 years.  It should be noted that RTÉ Two was broadcasting programming aimed at younger viewers at the times of the broadcast of Podge and Rodge DVD adverts on RTÉ One.  RTÉ does not agree with Mr. O’Brien when he describes the advert as coarse.   RTÉ believes the advert was light-hearted and any sexual innuendo would have been above the heads of the few younger viewers watching at the time of broadcast.  The Irish colloquial or vernacular term ride is often used to playfully describe an attractive woman.  This description certainly applies to Ms. Gilson.  Her reaction to have this term applied to her is not one of offence.  On the contrary she sees it as a joke and ignores it.  Replying Nice eyebrows!  RTÉ believes the vast majority of viewers would not have been offended by the broadcast on this advertisement and would have reacted by seeing the funny side of the extract from the programme. 
Decision of the Commission:  
The Commission has considered the broadcast, the submissions made by the complainant and the broadcaster.  The commercial communication was for a Podge & Rodge DVD and was an extract of an interview with Glenda Gilson from one of the puppets’ shows.  In assessing this complaint, the Commission had to have regard to section 3.3 ‘commercial communications shall be appropriately scheduled with regard to the time of broadcast, type of programme, channel/service type, nature of the product or service being promoted and the likely composition of the audience’.   

The advertisement was approximately ten seconds long and does include the question ‘when did you first realise you were a ride?’ as submitted by the complainant.  On hearing the item, the Commission was of the view that it was used in a colloquial fashion and was likely to be interpreted as a ‘fine thing’.  There was no explicit sexual connotation evident.  Also, the tone of the item was humorous in nature.  Given the colloquial nature of the term and the humorous nature of the clip, it was unlikely to cause widespread offence.  Moreover, the Commission noted that the broadcaster did not permit the advertisement to be broadcast during children’s programming.  On this basis, coupled with the inoffensive content, the Commission was of the opinion that the advertisement was appropriately scheduled.  The complaint was rejected with regard to 24(2)(e)(General Advertising Code – section 3.2.3 commercial communications scheduling).
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