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Broadcasting Camplaints Commission




Complaint made by: Mr. Brian Patterson, Ref. No. 172/03
	Station: 
 
	Programme:
  
	Date:

	
	
	

	RTÉ Radio 1
	‘Advertisement’
	18th November, 2003


Summary of Complaint:
Mr. Patterson’s complaint, under Sections 24(2)(e), codes of advertising, of the Broadcasting Act, 2001, relates to an advertisement for the Mazda 6 car broadcast on RTÉ Radio 1 on 18th November 2003.  He states that the advertisement for the Mazda 6 series is aimed at a wider spectrum but carries the same message of speed.  There is a Caribbean ambiance, projecting the stereo-typed attributes of West Indies being fast, carefree and feckless.  The car is described as having the feel and handling of a sports car.  The jingle is a chorus of ‘Zoom, Zoom, Zoom’.  Cars should not be sold on the basis that they ‘Zoom’.  This emphasis on speed almost to the exclusion of other factors is an affront to decency, an incitement to breach the law and a transgression of any meaningful code of advertising ethos.

Station’s Response:

RTÉ state that this complaint is about two 15 second radio advertisements.  The first of these ads reads:

After the MX5 comes the Mazda 6…. An executive saloon with all the driving instincts of the world’s most popular sportscar… Ready for some fun?  The new Mazda 6.

The background music playing is Zoom, zoom, zoom.

The second ad reads:

When you drive the new Mazda 6 executive saloon, you’d almost swear you were in a sportscar…if it wasn’t for all that space in the back.  The new Mazda 6

The music again is Zoom, zoom, zoom.
The two advertisements were cleared by RTÉ’s Copy Clearance Committee on 27th November.  Nothing in the ads caused any concern to the Copy Clearance Committee.  RTÉ cannot see anything in these ads which in any way breaches any Advertising Guidelines.  RTÉ do not accept Mr. Patterson’s assertions.  The ads attempt to associate a new product, the Mazda 6, with another successful car, the Mazda 5, in their range and suggests the new car is fun to drive.  In RTÉ’s view a car ‘being fun to drive’ is not synonymous with speeding. 

Decision of the Commission:

The Broadcasting Complaints Commission rejected the complaint made by Mr. Patterson.  The Commission was of the view that RTÉ did not infringe Section 24(2)(e) of the Broadcasting Act, 2001.  The advertisement was within acceptable standards of the advertising codes.  It did not promote a disregard for safety.

The complaint was rejected.
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