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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by:  Mr. Paul Egan – Ref No. 255/04

	Station: 
 
	Programme:
  
	Date:

	RTÉ 2FM
	Advertisement – Playstation “Getaway II”
	30 November 2004


Summary of Complaint:

Mr. Egan's complaint under Section 24(2)(e) Advertising of the Broadcasting Act 2001, refers to an advertisement for a Playstation game broadcast during the 'Dave Fanning Show' and a new programme called 'Newsbeat'.  In the advertisement, there are two actors speaking in cockney accents about what they have found in a car boot – clothes, hair, blood and a baseball bat.  The theme of this “game” is connected with violence.  The advertisement ends with the usual exculpatory health warning that the subject matter of the advert is for over 18’s only.  This was broadcast at 7.30pm when many under 18’s are listening.

The advertisement was then followed by a news item regarding a killing which in Garda-speak was “suspicious” where a teenage girl in Ennistymon had died due to head injuries.  Mr. Egan states his shock turned to outrage.  He telephoned the Information section of RTÉ and conveyed his views.  The RTÉ person who took his complaint stated that he was not alone.

Station’s Response:

RTÉ states that all advertisements are submitted in advance of broadcast to RTÉ’s Copy Clearance Committee.  The Committee may decide to refuse an advert, or request an edit or restrict its broadcast to certain hours.  In the example of the advert for “Getaway II”, the Committee restricted the televison  version to post 7.00pm.  This was because it was felt that the visuals in the advert were unsuitable for an earlier transmission.  When it came to consider the radio advert, it was decided not to impose a restriction on the broadcast time.  Unlike television, the age profile on 2FM actually gets younger as the evening progresses.

The radio advert has two cockney characters talking about cleaning out a car which had been used in a crime.  It is quite clear that the advert is intended to be a joke.  The genre of Play Station games is largely dominated by games which rely on stylised violence and chasing as their basic format.  In this “Getaway II” is no different than many other games.  The people who play these games engage in car chases, fights with aliens, gravity-defying leaps, fire-throwing weapons, etc.

There is a debate taking place amongst educationalists, child psychologists, etc. whether or not the playing of these games actually influences real behaviour.  This debate is inconclusive.  What is clear is that these games are fully legal.  Therefore, they are entitled to be advertised for sale.  The only reason RTÉ would not accept advertisements for these games would be if the specific advertisement submitted was judged to be likely to cause widespread offence or to be prejudicial to human dignity.   RTÉ in deciding whether or not to broadcast these adverts considered the visual and aural contents of the ads and the UK determined age classifications.  (There is no Irish classification).  In the case of the adverts for “Getaway II” it was stated in voice over that the games were rated as 18’s.  As it was felt that listeners would interpret the script of the advert as a joke it was felt that it would not be harmful for younger listeners to hear these adverts.  

RTÉ understands and shares Mr. Egan’s concern about children and violence.  However, to connect the advert for the Play Station game with the first item in the news which was the apparent killing of a 17 year old by her 19 year old brother in Co. Clare is to establish a casual connection without any empirical proof whatsoever.  

There is no evidence that the advertisement caused “grave or widespread offence”.  RTÉ suspects that what primarily concerns Mr. Egan is the product that is advertisied, rather than the advertisement itself.

Advertisers Response:

Cawley NEA/TBWA state that the “Getaway Black Monday” is a game, developed with Sony Computer Entertainment Europe for PlayStation2.  Getaway is an adult game, rated 18’s, set in the seedy criminal underbelly of London.  Its appeal is the grittiness and hardy nature of the characters and gameplay.  It is not a game suitable for children and, therefore, not a game that is ever sold to children.

They further state RTÉ approved this script without watershed.  There is no available data on children’s radio listenership and, therefore, they could not deliberately avoid children’s listenership, unlike on television.  They say they were careful to exercise due diligence at every stage of the creative development and media selection process.

They apologise for any offence caused by this campaign.

Decision of the Commission:

The Broadcasting Complaints Commission upheld the complaint made by Mr. Paul Egan.  The Commission was of the view that RTÉ did breach Section 24(2)(e)(advertising codes).  A broadcaster is obliged to ensure that all advertisements broadcast by it are decent.  In the opinion of the Commission the description of the aftermath of a violent event is not appropriate content for an advertisement and particularly given the time of the broadcast.  Also, it was noted that the description was particularly graphic.  Such content for an advertisement is unreasonable and inappropriate for broadcast at a time when children were likely to be in the audience.  The complaint was upheld.
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