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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Tom Owens 


Ref. No. 114/06
	Station: 
 
	Advertisement:
  
	Date:

	RTÉ TV1
	'Moro'
	16 May 2006


Complaint Summary:

Mr. Owens' complaint, under Section 24 (2)(e)(advertising codes) of the Broadcasting Act 2001, refers to a television advertisement for Moro chocolate bars, which he found to be offensive, tasteless, indecent and downright perverse.  He is mystified how this filth ever got the approval from decent RTÉ staff.

Station's Response:

RTÉ submit that the advertisement is intended to be a joke.  A young man is at a party eating in an exaggerated manner a Moro chocolate bar.  He thinks people fancy him as they look towards him, an attractive girl, a gay man and then an older woman all look towards him.  One of his companions when they notice him staring at the older woman tells him 'that's my mother'.  Another companion then says in a leering manner 'dirty'.  The advert ends with a dog mounting the young man's leg.

RTÉ's Copy Clearance Committee decided to restrict the broadcast of this advert and not allow it to broadcast in children's programmes.  The view was taken that most viewers would appreciate that the whole advertisement was one big exaggerated joke and would have accepted it in the spirit for which it was intended.  The principle character, the young man eating the Moro, is cast as a 'geek', certainly not the kind of young man who is likely to catch the attention of females at a party.  The product, a bar of chocolate, is not something which one associates with sexual prowess.  RTÉ believed the advert was suitable for broadcast during family viewing.  It was felt that any of the innuendo in the advert would be above the heads of the younger viewers who might be watching with their parents.

Advertiser's Response:
QMP Publicis submit that this commercial was submitted and cleared by the relevant copy clearance committees.  It was extensively researched prior to production and would not have been made was it deemed to cause offence, as this would have been counter-productive.

The commercial is never aired during children's programming or any programme that would attract a large children's audience.

As of the 30 May 2006 the commercial has now been on air for more than two weeks, 539 spots have been broadcast and to the advertiser's knowledge, only two consumers have complained.  In this regard, it has not, on the evidence they have to hand, caused grave or widespread offence.

Decision of the Commission:  

The Commission has considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  This advertisement is for a Moro chocolate bar.  The setting is a party at which a man is eating a Moro bar and as he scans the room, he thinks various people fancy him.  The Commission noted that many viewers may not find the advertisement funny.  However, it is evident that the tone and content is based on humour.  While this humour may not appeal to all tastes, the Commission was of the opinion that it was unlikely to cause widespread offence.  The Commission also noted that the advertisement is not broadcast during children's programming.  Given the humorous tone and the broadcast schedule, the complaint was rejected with reference to Section 24(2)(e)(advertising codes) of the Broadcasting Act 2001.
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