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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Ms. Eva Birdthistle


Ref. No. 72/06
	Station: 
 
	Advertisement:
  
	Date:

	RTÉ TV 1
	Lucozade (zombie dance)
	2 April 2006


Complaint Summary:

Ms. Birdthistle’s complaint, under Section 24(2)(e)(advertising codes) of the Broadcasting Act 2001, refers to an advertisement for Lucozade (Zombies).  She states her daughter finds the current Lucozade advertisement very frightening.  As soon as the music comes on, she screams and runs from the room and Ms. Birdthistle has to turn off the TV for the evening.  Although the advertisement has been modified pre-9.00 p.m. screening, she states it is still extremely scary and the damage has already been done by the original advertisement.  In her opinion, after 9.00 p.m. airing would be more suitable. 

Station’s Response:
RTÉ state that Ms. Birdthistle is one of a number of complainants about the current “Zombie” Lucozade advertisement.  The full version of this advertisement is broadcast after the watershed at 9.00p.m.  A shorter edited version of this advertisement is broadcast post 7.00 p.m.  This version excludes many of the more gruesome images included in the longer version.  Ms. Birdthistle’s complaint is about the shortened version between 7.00 and 9.00 p.m.

After the BCC decided that the longer version of the advertisement should not be broadcast until after 9.00 p.m., the advertising agency responsible for the campaign submitted a cut down version of the advert to RTÉ’s Copy Clearance Committee.  After due consideration, the Committee took the view that the shorter version was suitable for an earlier transmission slot and cleared it for broadcast after 7.00 p.m.  This decision was based upon the fact that none of the more gruesome images from the longer version were retained and it was felt that it was suitable for family viewing (which predominates in the 7.00 – 9.00 p.m. period).
Advertiser’s Response:

The original 30 second Zombies television advertisement was ruled with a 9.00p.m. airing.  Since then, they have developed a new Zombie ‘dance’ advertisement for Lucozade.  In this new advertisement, they have removed all close up shots of the Zombie faces and bodies.  The new advertisement shows images of the zombies dancing energetically to an upbeat music track, in a similar style to that of any music video that is on television.  The introduction of a new music track removes the reference to the original advertisement and further heightens the energetic nature of this advertisement.  They believe that the change in content in the new advertisement changes the tone significantly and makes it suitable for broadcast for 7.00 p.m.

The new ‘dance’ advertisement was approved by RTÉ and the Broadcasting Advertising Clearance Centre.  They also sent the advert to the pre-vetting service of the Advertising Standards Authority of Ireland and their views were that it was okay to air.

For both advertisements, they have only purchased airtime which is specifically around programmes intended for 18-34 year olds.

Decision of the Commission:  

The Commission has considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  The Commission noted that this advertisement was a moderated version of the advertisement considered by the previous Board of the Commission in September 2005.  While the advertisement is still based on Zombies, the graphic imagery prominent in the original advertisement has been removed from this particular version.  The Commission was of the opinion that this re-edited version is acceptable given that; the scary graphic imagery in the original copy has been removed; the advertisement is broadcast after 7 p.m.; and the advertisement is not broadcast during children's programming.  In this context, the Commission is of the view that the advertisement is within acceptable standards.  The complaint was rejected with regard to Section 24(2)(e)(advertising codes) of the Broadcasting Act 2001.
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