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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Ms. Berenice Moran                              Ref. No.121/07
	Station: 
 
	Sponsorship Stings:
  
	Date:

	Channel 6
	Paddy Power
	24 April 2007


Complaint Summary:

Ms. Moran’s complaint, submitted under the General Advertising Codes, concerns sponsorship stings for Paddy Power for the Numbers programme on Channel 6.  She submits that the sponsorship stings are misogynistic, distasteful and offend good taste and decency.  The implication that women are stupid and promiscuous is highly offensive.

Station’s Response: 

Channel 6 submits that it takes all complaints seriously and that it abides strictly to all regulations by which they are governed.  They spoke with the client Paddy Power and they will respond to the complaint.

Advertiser’s Response: 

The advertiser submits that these particular stings were produced for Tuesday night viewing on channel 6 for programming that is aired after 9 p.m.  This particular time of programming is promoted as ‘Boys Night’ on Channel 6 and the programmes that are on air at this time appeal to young males aged from 18 – 35.  The creative work produced was targeted to this market and the tone was simply reflective of this.  

They note that the complainant states that she believes that the adverts portray women in a misogynistic manner.  They strongly believe that the stings portray the male characters in the same as the women are portrayed.  Out of the 6 stings that have run, only once does the male character get the better of the female.  More often than not, it is the male that is the centre of the joke.  

The stings are humorous and playful, with a cheeky tone.  As they are very targeted to the nature of the programming on air at the time, referred to as Boy’s Night, we believe that the tone used was very relevant to that market.      

Decision of the Commission:  

The Commission has considered the broadcasts, the submissions made by the complainant, the broadcaster and the advertiser.  The sponsorship stings promote paddypower.com.  The Commission noted that the stings are broadcast after the watershed.  They also noted that the stings are based on humour and that the tone is at all times light-hearted.  They were shot in black-and-white and portray various scenes of supposedly well-to-do English adults playing cards.  The Commission acknowledges that some of the humour was based on sexual innuendo in the broadcast items.  However, taken in context and given the time of broadcast, the humour was unlikely to cause widespread offence.

In assessing this complaint, the Commission had particular regard to sections 3.2. and 3.2.1 of the General Advertising Codes, which state:-

3.2; Commercial communications shall not prejudice human dignity, cause harm or serious or widespread offence.

3.2.1; Commercial communications shall not support or condone discrimination against any person or section of the community, in particular on the basis of age, gender, marital status, membership of the Traveller Community, family status, sexual orientation, disability, race or religion.

The content pokes fun at both men and women.  However, in the Commission’s opinion, it does so in a totally harmless and mischievous manner with no evidence of intent to discriminate and/ or stigmatise on the basis of gender.  The level of humour is such that it is evident that the content of the promotion is not to be taken too seriously.  In the opinion of the Commission, given the broadcast schedule together with the light-hearted tone of the promotions, they were unlikely to cause widespread offence.  Also, the Commission was of the opinion that they did not denigrate on basis of gender.  The complaint was rejected with reference to Sections 3.2 and 3.2.1 of the General Advertising Codes.
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