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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Tim Lane  Ref. 49/05
	Station: 
 
	Programme:
  
	Date:

	RTÉ Radio 1
	Advert – ‘Irish Sun’
	13 March  2005


Complaint Summary:

Mr. Lane’s complaint under Section 24(2)(e)(advertising codes) of the Broadcasting Act 2001, refers to an advertisement for the Irish Sun newspaper.  Mr. Lane states that the advertisement indicated that if he purchased the edition of the paper on Monday 14 March, he would receive a special supplement for Cheltenham plus a free €3 bet each day of the festival with Boyle Sports.  However, it transpired that in order to obtain the free bets, he had to purchase the paper on each day of the festival.  Mr. Lane claims this is not what he understood from the advert and he had listened to it several times. He believes this advertisement was misleading. 

Station’s Response:

RTÉ in their response state that their understanding of the advert was similar to Mr. Lane’s i.e. that purchasers of the Irish Sun on Monday 14 March would receive 4 free bets of €3 each in Boyle Sports.  RTÉ did not understand the copy to say that purchasers would receive one free bet each day upon purchase of the paper on Monday to Thursday.

Advertiser’s Response:

TBWA apologise for any misunderstanding with regard to this advertisement and submitted the script for the advert.  The relevant lines are as follows:

“In today’s Irish Sun, there’s a free 24 page guide to Cheltenham, packed with exclusive tips from top jockeys including Barry Geraghty and Ruby Walsh. And, for every day of the festival, get a free bet worth three Euros at Boyle Sports. So don’t miss your free 24 page Cheltenham pullout, only inside today’s Irish Sun”

TBWA state that it was not their intention to mislead anyone about the mechanics of this promotion.  However, they believe it was clear that the Cheltenham guide was given away in the paper on the Monday and the free bets were a separate concern that were given away for every day of the festival.  This year the Cheltenham Festival ran from Tuesday 15th to Friday 18th March so one would assume that the bet would be in the paper for each of these days.

Decision of the Commission:

The Broadcasting Complaints Commission upheld the complaint made by Mr. Lane.  The Commission was of the view that RTÉ infringed Section 24(2)(e)(advertising codes).  On hearing the advertisement, a listener could easily perceive that the offer of a €3 euro bet did apply to each day of the festival i.e. by buying the paper on Monday you would get a €3 euro bet for each race day together with the 24 page guide to Cheltenham.  The advertisement actually stated 'for every day of the festival, get a free bet worth €3…'.  There was no distinction made between the 24 page guide available with the Monday edition of the paper and the €3 bet promotion.  Once you bought the paper on Monday you would get the guide and a €3 bet each day.  However, by buying the paper on the Monday the reader only got one €3 bet for that day.  This advertisement was misleading.  The complaint was upheld.
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