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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Luke Cahill  Ref: 56/05
	Station: 
 
	Programme:
  
	Date:

	RTÉ Lyric FM
	Advert – ‘Northern Ireland Tourism’
	11 March 2005


Complaint Summary:

Mr. Cahill’s complaint under Section 24(2)(e) (advertising codes) of the Broadcasting Act 2001, refers to an advertisement for Northern Ireland Tourism.  Mr. Cahill states that the advert opens with a teacher in a classroom asking his students “what’s so special about Easter"?  The students then start talking about special breaks available.  Mr. Cahill finds this demeans the season of Easter and what it stands for.

Station’s Response:

RTÉ in their response state that this advertisement is based in a classroom where a teacher asks his pupils what is special about Easter.  One pupil pipes up that there are special offers for people going to Northern Ireland for a few days break.  The advertisement is intended to be a joke.  No pupil would respond to a question in this manner.  RTÉ question what Mr. Cahill believes Easter stands for.  Many believe it represents an opportunity to take a short holiday.  However, Mr. Cahill may not share this view but he cannot impose his views of the significance of Easter on other people who may not share his beliefs.  It is RTÉ’s view that the advertisement is well within all codes relevant to advertising and, therefore, could not possibly have breached taste and decency requirements. There was nothing in the advertisement that was distasteful or indecent and it did not give widespread offence.  RTÉ has received no other complaints.  RTÉ regret Mr. Cahill has taken offence but also believe his offence could not have been anticipated and it does not reflect a widespread response to the advertisement.

Decision of the Commission:

The Broadcasting Complaints Commission rejected the complaint made by Mr. Cahill.  The Commission was of the view that RTÉ did not infringe Section 24(2)(e)(advertising codes).  The tone and manner of the advertisement was light-hearted.  The child's response to the teacher's question was considered to be reasonable.  Schools close for Easter and therefore, a child may view Easter as a holiday period.  The Commission could understand why a listener may not like the advertisement, particularly given the use of the classroom scene to promote a weekend deal.  However, it could not be considered to be offensive to religious beliefs.  The complaint was rejected.

BCC Complaint Decisions, June 2005

1/1

[image: image1.jpg]