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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Ms. Elaine Houlihan   Ref: 63/05
	Station: 
 
	Programme:
  
	Date:

	RTÉ TV1
	Advert – Douwe Egbert’s Coffee
	27 March 2005


Complaint Summary:

Ms. Houlihan’s complaint under Section 24(2)(e)(advertising codes) of the Broadcasting Act 2001, refers to the advertisement for Douwe Egbert’s Coffee which was screened at 6.15pm.  She feels that the advert equated women’s breasts with a brand of coffee.  The advert portrays a meeting between two women who are competing about their status by trying to “outdo” each other with the luxury items i.e. handbag, holiday, coffee, handsome gardener and new breasts.

She found the advertisement sexist in its depiction of women.  It was screened in a week when a woman died in New York while having a facelift.  She feels this type of advert equates being rich with being able to afford breast implants and that by having implants you become richer and better.  

Station’s Response:
RTÉ states that the advertisement is clearly intended to be taken as a joke.  It is designed to associate Douwe Egbert’s coffee with desirable products.  But it is also slightly subversive as the two characters are shallow, crass, snobbish and not at all “trend-setters”.  The paradox is evident, coffee associated with the good life, but the good life itself is portrayed in an unattractive manner.  The advertisement has resonance with the genre of 'Desperate Housewives', where the audience finds viewing compulsive even though the characters are neither attractive nor believable.

RTÉ's internal code uses the phrase advertising should be legal, decent, honest and truthful.  It is RTÉ’s view that the advertisement for Douwe Egbert’s coffee fulfils these requirements.  With respect to Ms. Houlihan, RTÉ believes that the vast majority of viewers would have appreciated that the advertisement was intended to be taken as humorous and that the message was not meant to be taken literally.

Commission’s Decision:

The Broadcasting Complaints Commission rejected the complaint made by Ms. Houlihan.  The Commission was of the view that RTÉ did not infringe Section 24(2)(e)(advertising codes).  On viewing the advertisement, a viewer would be aware that the tone and humour was based on that of 'one-upmanship'.  It was evident that it was not to be taken seriously and could not be considered to be sexist.  The content was light-hearted and inoffensive.  The complaint was rejected.
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