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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mrs. Mary Moore                            Ref. No. 145/08
	Station: 
 
	Commercial Communication:
  
	Date:

	RTÉ Radio 1
	Mooney Malta Competition
	25 January 2008


Complaint Summary:

Mrs. Moore’s complaint, submitted under Section 24(2)(e)(general advertising codes - sections 3.1 legal, honest, decent & truthful; 3.1.2 misleading; 3.1.3. inaccurate or misleading), refers to a competition on the ‘Mooney Show’.  Mrs. Moore was the winner of a competition on the show and states that presenter Derek Mooney announced that the prize was a one week holiday in a ‘top class luxury hotel’.  The complainant states that although this was not scripted for Mr. Mooney, he stated it on air.  Malta Tourism in London provided the prize and contacted Mrs. Moore to inform her that the prize was on a bed and breakfast basis and the flight was with Ryanair.  Mrs. Moore believes accommodation provided on a bed and breakfast basis and the use of a budget airline should not be referred to as ‘luxury’ or ‘top class’.  The complainant believes this was a clear misrepresentation on RTÉ’s behalf.  

Station’s Response:

The presenter of the programme advised listeners that the prize to be won on the programme that day was €1000 plus the winner would be entered into a draw which would take place at the end of the week for a chance to win an additional prize of a luxury break for two in beautiful Malta.  Mrs. Moore says that the presenter said the accommodation would be provided in a ‘top class luxury hotel’.  However, she believes that the description of the prize was inaccurate.  The prize was provided by the Maltese Tourism Authority.  It included return flights with Ryanair, airport transfers to the hotel and accommodation in the five star Corinthia Palace Hotel.  Mrs. Moore’s objections are that the flights were provided with Ryanair and that meals were not provided. The fact that the holiday did not include full board does not diminish the description especially when the fact that the complainant also won €1000 is taken into account.  She contacted the programme production team who informed her that in RTÉ’s view the description of the prize as given on the programme had been accurate and that RTÉ would not augment the prize in any way.  In RTÉ’s view, a five star hotel can be described as ‘luxury’ and that flights on Ryanair are comparable to flights on Aer Lingus.

RTÉ believes the description of the prize was accurate and that what Mrs. Moore received as a prize was sufficient to fulfil RTÉ’s obligations.

RTÉ refer to the objectives of the General Advertising Codes which states that all commercial communications are legal, honest, truthful and decent.    In relation to section 3.1.2, RTÉ does not believe that there was anything misleading in the description of the prize.  In regard to section 3.1.3., there was not anything inaccurate or misleading in the description of the prize.

Decision of Commission:

The Commission has considered the broadcast, the submissions made by the complainant and the broadcaster.  The complaint concerns a competition run during the programme.  The Commission noted that each time a reference was made to the competition the presenter referenced the chance not only to win €1,000 of ‘Mooney’s Money’ but also a five star luxury break to Malta.  An example of one such reference was as follows:

‘And the lines close at four o’clock today.  Remember you are playing for €1,000 and a chance to win a fabulous five-star break to Valetta, the capital of Malta.  You’ll be staying at the Corinthia Palace Hotel and it includes return flights and transfers to the hotel.  So, four o’clock....you get a €1,000 if you win today and you go into the bowl of destiny along with winners from Monday, Tuesday, Wednesday and Thursday and today.  That’ll make five of you.  One of you will win a five-star luxury break to Valetta in Malta [number].’   

In the course of this programme, the complainant was called and informed that her name had been drawn out and as result, she won the holiday.  The complainant had won a €1,000 and was put in to a draw as one of the five winners that week for a holiday to Malta.  The Commission noted that the reference to ‘stars’ is normally a reference to hotels.  On this occasion, the reference was used in the context of the hotel where the winner of the competition would be staying.  The hotel was classified as a five-star hotel and therefore, the winner would get a ‘five-star luxury break’.  
On hearing the competition broadcasts, the Commission was of the opinion that they were not misleading.  The use of ‘five-star’ related to the standard of accommodation on offer in Valetta.  The prize was part of a competition in which the complainant had already won €1,000.  Further, the issues the complainant raises relate to the airline and the bed and breakfast basis in the hotel.  While the Commission noted that the complainant was obviously disappointed with the prize, such issues could not determine that the competition promotions were inaccurate and misleading.  The prize was fairly described, with the main focus on the standard of the hotel.  The complaint was rejected with regard to Section 24(2)(e)(general advertising codes - sections 3.1 legal, honest, decent & truthful; 3.1.2 misleading; 3.1.3. inaccurate or misleading).  
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