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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Patrick O’Brien                              Ref. No. 11/07
	Station: 
 
	Programme:
  
	Date:

	RTÉ
	Advert – Maltesers
	17 January 2007


Complaint Summary:

Mr. O’Brien’s complaint, submitted under Section24 (2)(e)(general advertising codes), relates to an advertisement for Maltesers.  The advertisement shows a female complaining that she does not feel naughty enough after eating a Maltesers.  She then goes to the window of her office and pulls up her jumper as a male passes.  The male falls over and she returns to her desk with a smug look.  The complainant strongly objects to this advertisement as it is sexist in the extreme.  He questions why a male would fall over and be nonplussed by this stupid act.  Mr. O’Brien states that this is derogatory and insulting to males.  Furthermore, he believes that if the advertisement showed a male exposing himself in such a fashion it would not have made it off the concept desk let alone onto the screen.   The complainant believes that the advertisement is part of a trend that purports to show empowered females whose actions are denigrating males and, when such action is taken, exposes males as less that useless.  Mr. O’Brien finds this is immature and insulting.  He believes the advertisement is deeply sexist and lacks honesty and truthfulness.

Station’s Response:

RTÉ state that this advertisement is playful and is intended as a joke and not to be taken seriously.  The reaction of the male worker is deliberately over the top.  He falls like a clown over a desk.  Viewers are intended to see the whole story line as a sort of slap-stick joke, neither to be believed nor imitated.  The scriptwriters were probably thinking of the flirting and teasing that takes place in many offices on a regular basis. 

Under Section 4.1 of the Code of Standards in Advertising, all advertising must be legal, honest, decent and truthful.  RTÉ state that they cannot see how this advertisement possibly fails to meet these standards.  Mr. O’Brien claims the advertisement breaches the code because it is “sexist in the extreme”.  RTÉ does not see the advertisement as sexist.

Advertiser's Response:

The advertising agency, BBDO, state that this is the only complaint they have received based on the commercial being derogatory and insulting to males.  As with all advertising scripts, the advert was submitted to the BACC and RTÉ Copy Clearance Committee for approval in advance of broadcast.  It received full approval on the basis that it would not cause grave or widespread offence.  The Maltesers brand uses the tagline “the lighter way to enjoy chocolate”.  This commercial was conceived to reflect a brand that was light-hearted in nature.  The tone of the advertisement is thoroughly jovial and light-hearted.  The actions of both protagonists in the commercial are clearly comedic in nature, signalling clearly to the viewer that they are not to be taken seriously or read literally.  The performance of the male falling over is deliberately filmed in this 'OTT' manner for added entertainment.  

Decision of the Commission:  

The Commission considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  The advertisement is for Maltesers during which two female colleagues discuss the 'naughtiness' or otherwise of eating chocolate and in particular, Maltesers.  The advertisement is set in an office and from the outset the Commission noted that the tenor of the piece was based on light-hearted office banter.  It was also evident from the outset that the tone and content were based on humour.  The opening line includes 'oh chocolate, naughty, naughty' and reference is made to the number of calories in a particular sized bag of Maltesers.  One of the females subsequently states that 'now I don't feel very naughty at all'.  The advertisement then showed a male colleague walking past the office and one of the women pulls up her shirt to reveal her bra with her back to camera.  The man looked stunned and fell backwards over a couch as the papers in his hand scatter all over the place.  The acting at all times in the advertisement was somewhat over-the-top and evidently tongue-in-cheek.  It was evident that it was not to be taken seriously.   The Commission also noted that camera shot of the woman is of her back and it is clear that she is wearing a bra.

The complainant requested that the Commission should bear in mind whether  the advertisement could have been considered suitable for broadcast had it featured a man at work exposing his underwear in a similar manner.  In assessing this advertisement complaint, the Commission must have regard to the content as  broadcast. Thus, the request of the complainant to consider a different scenario is hypothetical.  The Commission must assess what was in fact broadcast.  

While the Commission acknowledges that the humour may not appeal to all tastes, in the opinion of the Commission the advertisement was inoffensive and unlikely to cause widespread offence.  The Commission is not satisfied that there was evidence of sexual exploitation or degradation as asserted by the complainant.  The humour and tenor of the advertisement was such that it was within acceptable standards.  The complaint was rejected with reference to Section 24(2)(e)(general advertising codes) of the Broadcasting Act 2001.
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