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Broadcasting Camplaints Commission




Complaint made by: Mr. Raymond Jordan, Ref. no. 169/03
	Station: 
 
	Programme:
  
	Date:

	
	
	

	RTÉ Radio 1
	Advertisement

'Neutrogena Hand Cream'
	1st December, 2003


Summary of Complaint:
Mr. Jordan's complaint, under Section 24(2)(e), advertising codes, of the Broadcasting Act, 2001, refers to an advertisement for Neutrogena Hand Cream, which he believes carries an anti-male subliminal message.  The advertisement referred to the burying of a husband under an apple tree when he had suggested his hard working wife was not hard working.  While accepting this was intended as a joke, he believes any form of abuse of men, women or children is not acceptable and is not funny.  He further states that if the gender roles in this advertisement were reversed, it would not have been broadcast by RTÉ.  

Mr Jordan believes that the advertiser should not be allowed publicity arising from this complaint but rather receive an effective penalty.  Given that men do not buy this product, he believes the advertiser was probably deliberately issuing the advert which is offensive to men, without fear of any market reaction.  He considers this opportunistic cynicism which needs to be penalised.

Station’s Response:

RTÉ states that this advertisement is clearly intended to be taken as a joke.  The female narrator describes all the work she has done in the house and how she has applied Neutrogena Hand Cream. Her husband admires her soft hands and wishes he too had nothing to do all day.  She jokingly says "she buried him under the apple tree".  RTÉ states this is harmless fun and anyone with a sense of humour would view it as such. They further state that this advert does not encourage anyone to be violent towards men and does not accept it is in breach of any Advertising guidelines.

Advertisers Response:

The Advertising Agency concerned, Owens DDB, in their response state they are very surprised by this interpretation of this commercial as they feel it is humorous and would be equally humorous if the roles were reversed.  They also state that  this hand cream is aimed at both men and women and is not exclusively a female product. In fact, they have been targeting a male audience in their television and press advertisements in which they feature a fisherman pulling some rope in severe weather conditions.  Owens DDB further state that it was never their intention, nor would it be in their or the Brand’s interest,  to offend or alienate a male audience.

Decision of the Commission:

The Broadcasting Complaints Commission rejected the complaint made by Mr. Jordan.  The Commission was of the view that the advertisement did not infringe Section 24(2)(e) of the Broadcasting Act, 2001.  The humorous tone of the advertisement did not give rise to any discrimination on grounds of gender.  The advertisement was considered to be light-hearted and inoffensive.  

The complaint was rejected.
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