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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Michael McLoughlin  Ref. Nos. 03/06 & 04/06
	Station: 
 
	Programme:
  
	Date:

	RTÉ Two
	Advertisement – Amstel Beer

Advertisement – Heineken Beer
	20 December 2005

3 January 2006


Complaint Summary:

Mr. McLoughlin’s complaints, under Section 24(2)(e)(advertising Codes) of the Broadcasting Act 2001, refers to advertisements for Amstel Beer and Heineken Beer shown during episodes of 'Friends' at 7.13pm.  Mr. McLoughlin states that this slot is clearly aimed at children and young people in violation of section 15(e) of the Codes of standards, practice and prohibitions in advertising, sponsorship and other forms of commercial promotion in the broadcasting service.  He also points out these advertisements were transmitted in a programme carrying the “TTV” brand logo (a children’s programming brand).

Station’s Response:

RTÉ in their response state that the Code of Alcohol Advertising, which the Minister of Health has endorsed, states that the advertising of alcohol is not permitted in any programme where more than 33% of the audience is under the age of 18.  The percentage of the audience under 18 years of age viewing Friends averaged 27%.  This means RTÉ fully conformed to the Code.

RTÉ does not permit the advertising of alcohol before 7.00pm on RTÉ Two on weekdays or before 2.00pm on weekends.  These measures are taken to ensure that young people are not exposed to excessive alcohol advertising.

Advertiser’s Response:
Heineken Ireland’s media buying agency, MindShare endorse RTÉ’s policy in respect of percentages watching programmes under the age of 18.  Heineken Ireland’s internal policy is even more stringent than the 33% industry standard and on their behalf MindShare consistently monitor programmes such as Friends that they feel might become “borderline”.  They monitor programme profiles on a monthly basis and exclude any programme that is not in line with their internal policy.

Heineken Ireland and MindShare take the Code of Alcohol Advertising very seriously and ensure that all profiling and targeting is in line with these.

Decision of the Commission:  

The Broadcasting Complaints Commission considered the broadcast material, the submissions made by the complainant, the broadcaster and the advertiser.  The Commission noted that 'Friends' is not within the category of children's programming.  The audience profile is not dominantly younger viewers.  Therefore, the Commission was of the opinion that the broadcast time for this advertisement complied with the relevant codes and in particular, Section 15(e) of the Codes of standards, practice and prohibitions in advertising, sponsorship and other forms of commercial promotion in broadcasting service.  This section prohibits the transmission of advertising alcoholic drink in or around programmes primarily intended for young viewers or listeners.  As the programme 'Friends' is not aimed at the younger viewer, it was acceptable to advertise alcoholic drinks during the programme. The Commission has rejected the complaints made by Mr. Michael McLoughlin with reference to Section 24(2)(e)(advertising codes).
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