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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Niall Kelleher                          Ref. No.  70/07
	Station: 
 
	Advertisement:
	Date:

	Newstalk
	Advert- Eircom Phonewatch
	13 March 2007


Complaint Summary:

Mr. Kelleher’s complaint, submitted under Section 24(2)(e)(general advertising codes), of the Broadcasting Act 2001, relates to an advert for Eircom’s PhoneWatch service.  The complainant submits that this radio advertisement depicts an everyday scene where people are relaxing after a day’s work and the advert suggests that this is the time when a burglar is watching your home.  Mr. Kelleher claims that the advert suggests that he should not necessarily enjoy the peace and relaxation of his own home in the evening because he should be attending to the very real possibility that he is, in those moments, under the active surveillance of one or more malicious individuals who are planning to criminally enter his home by force.

Mr. Kelleher took exception to the unreasonable incitement of fear implied in the advert.  The advert further implies that burglaries are pre planned rather than opportunistic events.  Mr. Kelleher claims that by using this advert, Eircom PhoneWatch is attempting to make the public afraid in their homes.  Menacing music is used to underscore the “danger” which he suggests, is a threat to his physical safety from burglars.  Mr. Kelleher believes the advert goes too far by inventing an unsupported fear of the burglar sitting outside homes watching their owners and waiting for an opportunity to strike against them.  This in turn does a disservice to the drive for better home security.

Station’s Response:

Newstalk submit that all their advertising goes through a copy clearance procedure which ensures that all commercial advertising copy is checked before going on air. 

Newstalk believe that the purpose of the Eircom PhoneWatch advert is not to incite fear, rather to draw attention to the fact that burglary is a real and common threat to householders in Ireland. The advert highlights the threat of burglary and offers practical advice how to protect property against the threat of burglary. 

The use of sound effects in radio advertisements plays a fundamental part in creating the “theatre of mind” required to ensure the adverts are effective. The use of music in this advert serves to add drama to the scenario as opposed to instilling fear. 

Advertiser’s Response:

Eircom PhoneWatch apologises to the complainant if he found their advert offensive.  However burglaries and crimes against properties are commonplace in Ireland as has been highlighted recently in the media.  Figures for burglary have been outlined in a recently published report commissioned by PhoneWatch and conducted by OSG (loss adjuster), which highlighted the security threat to Irish households.

The Eircom PhoneWatch advert aims to highlight the threat of burglary and to inform the public of measures which can be taken to help protect people and their property from burglary.  Any fear felt by the public is real and present regardless of any advertising campaign they may have been exposed to.  The role of Eircom PhoneWatch advertising is not to increase fear in people but to offer a public service, tangible and practical advice for people to help them protect their home and family year round.

Eircom PhoneWatch states that they have recently revised their advertising copy.  For the month of April they have highlighted the benefits of having a monitored home alarm system together with factual information in relation to burglaries.

Decision of the Commission:

The Commission has considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.   The product that the advertisement was promoting was an anti-burglary device.  In this context, a reference to burglary would not be unexpected.  On hearing the advertisement, the Commission was of the opinion that the text, the background music and the tone of the advertisement were moderate and responsible.  The text was factual in nature and the tone of the voice-overs was matter-of-fact and composed.  The Commission also noted that the background music was gentle and subdued.   The product being promoted was such that a listener could expect to hear a reference to the threat of burglary.  Such a reference to burglary could not determine the suitability or otherwise of the advertisement for broadcast.  What is important to the Commission is that the product was promoted in a decent and truthful manner.     

In the opinion of the Commission, the advertisement promoted an anti-burglary product in a reasonable and moderate fashion.  There was no evidence of an attempt to instil fear into the audience as submitted by the complainant.  The complaint was rejected with reference to Section 24(2)(e)(Ministerial Advertising Codes 1995).
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