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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Tony Geraghty                             Ref. No.   91/07
	Station: 
 
	Advertisement:
	Date:

	RTÉ TV 1
	Advert – BreastCheck
	March 2007


Complaint Summary:

Mr. Geraghty’s complaint, submitted under Section 24(2)(e)(general advertising codes) of the Broadcasting Act 2001, relates to an advert for BreastCheck.   The complainant states that this service is advertised as a “national service”, however, it is not available to women in the West.  Mr. Geraghty therefore believes, that the advert is untruthful and should be withdrawn. 

Station’s Response:

RTÉ in their reply, submit that in the case of Mr. Geraghty’s complaint the relevant consideration would be that the contents are truthful and not misleading.  There is no mention of a national service in the script.  However, the logo for the service which appears on screen includes “the National Cancer Screening Service”.  The endboard on the advert gives the website address of breastcheck.ie.  If one goes to this website one can read the following on the home page:

Breastcheck is currently available in the North East, East, Midlands and South East of the country and is in the process of expanding the service nationwide.

Mr. Geraghty is correct when he points out that the service is not available throughout the country. However, it is not claimed in the advert that the service is available throughout the country, unless the title of the service is understood to imply this.   RTÉ believe that the advert is not misleading
Advertiser’s Response:

McCann Erickson submits that the BreastCheck advertisement specifically  states on the endframe the following information:

BreastCheck its quick, it’s easy and it is free

The last frame of the advert also indicates the following:

Available in the north east, east midlands, part of the south east and being expanded nationwide.

Decision of the Commission:  

The Commission has considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  The advertisement is for the services of BreastCheck.  The Commission noted that the script promotes breast checks for women, ending with the voice-over; ‘Breast check, it’s quick, it’s easy and it’s free’.  The Commission also noted that the visuals at the end of the advertisement include text which informs the viewer that breast checks are:

‘Available in the north east, east, midlands, parts of the south east, and being expanded nationwide’.

On viewing the advertisement, the Commission was of the opinion that it aimed to inform women of a medical service that the government provides.  There are four questions asked in the advertisement: ‘What is a breast check mammogram and who is it for?’ and ‘How long does it take and how much does it cost?’  There were no claims of the service being available in every region.  The Commission noted that the logo for the BreastCheck organisation included text underneath: - ‘the national breast screening service’.  BreastCheck is a national organisation and the Commission was of the view that this text reflected that fact.  It was unlikely that a viewer would discern from the text that the service was available in every region.  Also, the visuals included text informing viewers of the regions where the service was available.  

Given the context of the use of the word ‘national’, and the visuals including text informing the viewer of regional availability, the Commission was of the view that this advertisement would not mislead viewers.  There was no evidence of untruthful and/or misleading content.  The advertisement was within acceptable standards.  The complaint was rejected with regard to Section 24(2)(e)(Ministerial Advert Codes).
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