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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Ms. Treasa Ní Mhaolain                   Ref. No. 83/08
	Station: 
 
	Advertisement:
	Date:

	RTÉ One
	Rustlers Hamburgers
	9 March 2008


Complaint Summary:
Ms. Treasa Ní Mhaolain’s complaint, submitted under Section 24(2)(e)(general advertising codes - 3.2.1, discrimination against women) relates to an advertisement for a hamburger product called Rustlers and features a young man microwaving a burger while he imagines a young woman undressing.  Ms. McMullin found the advertisement offensive in its comparison of a woman to a piece of meat.  The slogan was also offensive.

Station Response:

RTÉ in their response state that the advertisement opens with a man and woman returning to the man’s flat.  The man says to the woman, ‘here we are, can I take your coat?’  The woman replies ‘just a coffee’.  The man then goes to the kitchen where he puts a Rustler’s burger in the microwave.  As the burger starts to revolve, the man fantasises about the woman he has brought home and viewers see an image of the woman on the sofa. The sofa rotates as if it is she who was in the microwave.  The woman is now dressed in her underwear.  Voice over comes in at this stage ‘If only everything was as quick as Rustlers.  Rustlers nought to tasty in seventy seconds’.  

This is an advertisement based on a young man’s fantasy.  The woman who has returned to his flat is rather prim, she sits on the edge of the sofa with her handbag on her lap, she doesn’t take her coat off.  The man fantasises about her and the humorous theme running through the advert is that if only everything could be as quick as Rustlers, meaning presumably that the male character wishes he could progress his relationship with the girl at the same speed as it takes to cook the burger in the microwave.

This advertisement was made to appeal to young male adults.  RTÉ can appreciate that the advertisement’s message would not have much appeal for many sections of the audience.  A decision was taken to restrict its broadcast to minimise exposure to children to its message. 

Advertiser’s Response:

Kepak Convenience Foods state that the Rustlers advertisement was never meant to cause offence to anyone or to objectify women in any negative way.  It is simply a tongue in cheek portrayal of a young man’s fantasy of his idea of a perfect first date.  The advert is representative of a fantasy with no basis in reality.  In highlighting the idea of instant gratification, the Rustler’s tag-line; ‘if only everything was as quick as Rustlers’ serves to further imply the fantasy element of the advert. 

The advert was designed to appeal to people in the 16-24 year old age bracket.  Rustlers pre-tested the advert with the target age bracket and parents of those within the 16-24 age group.  The advertisement was well received by both groups, with very low levels of dislike recorded.  

The standard approvals process, in which an advert is deemed either fit or unfit for the viewing public was applied by the television stations on which it was to be shown.  Each station approved the advert as being in compliance with the various advertising standards required.  The advert was approved to be aired after 7 p.m. and Rustlers have complied with this decision. 

Decision of the Commission:

The Commission has considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  The complaint concerns an advertisement for a beef burger.  The setting is the flat of the male character.  He arrives home with a woman and asks her if he can take her coat.  She says, ‘just a coffee’.  The female character then sits on the sofa, with her coat on, and she puts her bag on her lap.  She is portrayed as ‘prim and proper’, a modest woman.  The male character goes into the kitchen and we see him turn on the microwave.  As he does so, he looks out through a hatch in the wall at the woman on the couch.  The viewer sees the couch starting to turn as he puts on the microwave.  The view then switches to the male characters face briefly before returning to the woman on the ‘revolving’ couch.  She is then in her underwear.  The voice over states:

‘if only everything was as quick as Rustlers.  Rustlers nought to tasty in seventy seconds’
In assessing this complaint, the Commission had to have regard to sections 3.2 and 3.2.1 of the General Advertising Code which state:

3.2 Commercial communications shall not prejudice human dignity, cause harm or serious or widespread offence.

3.2.1 Commercial communications shall not support or condone discrimination against any person or section of the community, in particular on the basis of age, gender, marital status, membership of the Traveller Community, family status, sexual orientation, disability, race or religion.
The Commission also had regard to the broadcast schedule and noted the advertisement is broadcast after 7 p.m. only.

On viewing the advertisement, the Commission was of the opinion that the tone and ‘storyline’ were based on humour.  The male character is seen to imagine how he wished his date would progress.  The image of the woman rotating on the couch is simply that – his imagination.  The Commission noted that the woman is not seen undressing in the advertisement.  The camera shot shows her fully clothed, switches to the male character and then returns to the female character, who is then lying on the couch in her underwear.  The Commission would acknowledge that there is a sexual undertone in the advertisement.  However, there is nothing explicit or gratuitous about the content.               

The humour is based on the man’s ‘dream’ for his date to progress quickly.  He imagines his date as the Rustler burger is heating in the microwave.  The female is not the butt of the humour.  She is also not compared to a piece of meat.  The Commission was of the view that it was evident that the scene was the man's imagination.  It was not realistic in any way.  The man wishes his date would progress quickly; the short time it takes to heat the Rustler burger emphasises, and colours, his wish.  The ‘storyline’ is influenced by the microwave, but from the perspective of time.  This perspective is also reflected in the tagline.  It was a means of advertising the product and did not discriminate against women.  While some viewers may dislike such content, the Commission was of the view that the storyline was sufficiently moderate for broadcast after 7 p.m.  Also, there was no overtly sexual content.  The tone was one of humour and it was clearly not meant to be taken seriously.  The complaint was rejected with regard to Section 24(2)(e)(general advertising codes - 3.2.1, discrimination against women).
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