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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by:  Mr. Ray Murtagh                                        Ref No. 53/09

	Station:  
	Programme:  
	Date:

	City Channel
	Office Babes/Party People
	25 February 2009


Complaint Summary:

Mr. Murtagh’s complaint, submitted under Section 24(2)(e)(General Advertising Codes, 3. General principles and rules) refers to infomercials.  Mr. Murtagh states that during a programme broadcast in the late night schedule on City Channel there is a type of phone-in service being offered by young scantily clad girls.  These young ladies could be seen fondling/touching themselves while offering the would-be callers anything they liked.  Mr. Murtagh states that if this is not phone sex, it is certainly operating along similar lines.  The complainant further states that he is neither a prude nor a killjoy but finds it sad to see this sort of “service” being offered on television.  City Channel should be reminded of their responsibility to the viewing public, many of whom would be young men susceptible to this kind of “service” being offered.

Station’s Response:
City Channel states that the programmes in question, Office Babes and Party People are infomercials offering chat lines which it acquired on the international sales market.  City Channel understands that there are different opinions in relation to decency.  However, the programme is only transmitted after midnight to avoid any possible exposure to underage or young audience.  While City Channel’s guidelines, rules and procedures are governed by the BCI, the internal procedures used ensure that it takes into account the time of broadcast, the nature of the available audience and the programming around a time slot to make sure that its output is both contextually acceptable and appropriate.  The programme may not be to everyone’s taste but the channel also received positive feedback illustrating that there is an audience for this type of programme.  It is not the channel’s objective to offend any viewer.  The broadcaster welcomes any comments made and addresses the issues raised.  The programmes can only be seen after midnight and the channel does not run any advance promotion for the programmes pre-midnight.

In relation to Office Babes and mindful of its ongoing responsibilities regarding taste and decency in relation to programme output, the Company has voluntary taken the show off air.  With regard to Party People the broadcaster has taken the following action:

· Representations have been made to the agency/production company about the content and concerns of viewers have been communicated.  The company has requested the agency to provide more moderate and less explicit content.

· The broadcaster has rescheduled the programme to a later post-midnight slot

· The programme now carries a specifically graphically written warning about its content at the top of programmes which reads:

The following programme contains content of an adult nature and should not be viewed by person under 18 years of age

The broadcaster hopes this addresses all matters by the complainant and will continue to monitor all aspects of its output for appropriateness. 
Decision of Commission:

The Commission has considered the broadcasts, the material submitted by the complainant and the broadcaster.  The complaint concerns the content of two infomercials, Office Babes and Party People.  The infomercials involve the promotion of premium rate chat lines and while the Commission acknowledges the complainant’s dislike of the content, such material is permitted.  A broadcaster is entitled to include sexual content in its programme schedule.  What is important to the Commission is that the broadcaster ensures the content is within the guidelines including exercising due care with scheduling and audience guidance.

With regard to Office Babes the Commission noted that the broadcaster removed the infomercial from its schedule.  On viewing the broadcast, the Commission was of the opinion that the content was sexually explicit and that there was also an issue with the scheduling.  However, given that the broadcaster has taken the infomercial off-air the Commission found that this remedial action sufficiently resolved the complaint.  

With regard to Party People, while the Commission acknowledges that the content was sexually suggestive, there was no sexually explicit material.  The Commission noted that the broadcaster has re-scheduled the infomercial to a post-midnight slot and that they now employ a warning prior to broadcast to inform the viewer of the pending adult content.  Further, there are no promotions aired in the schedule for Party People.  
Given the remedial actions taken by the broadcaster coupled with the non-sexually explicit material in Party People, the Commission could not determine that the broadcaster was in breach of the General Advertising Code.  The complaint was rejected with regard to Section 24(2)(e) General Advertising Codes, 3. general principles and rules.
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