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Broadcasting Camplaints Commission




Complaint made by: Mr. Terence Branagan, Ref. No. 79/03
	Station: 
 
	Programme:
  
	Date:

	
	
	

	RTÉ
	HB Advertisement
	25 July, 2003 


Summary of Complaint:
Mr. Branagan's complaint, under Section 24(2)(e), refers to two advertisements for HB ice cream.  The first advert shows a young girl running home from school screaming and pretending to her mother she has a sore throat.  Her mother inspects her throat and offers her ice-cream to soothe it as her brother looks on with envy. 

The second advert shows a little boy deliberately breaking a toy and making it look as if his brother was responsible in order to get his brother into trouble. As the mother thinks the brother did break his toy, she gives him an ice-cream, and again, his brother looks on with envy. 

Mr. Branagan believes rewarding these sort of antics, teaches children to be deceitful in order to get what they want.  He feels this is immoral and wonders will this lead to children taking these deceitful ways into adult life.  He does not accept the Advertising Agency contention that this is harmless fun. 

Station’s Response

RTÉ state that they received copy clearance for both these HB adverts after careful consideration by their Copy Clearance Committee. In this case, the Committee considered carefully as to whether the adverts might be in breach of the Code of Standards in Advertising and their own Code of Standards for Broadcast Advertising.  Consideration was given to the possibility these adverts might be construed to exploit children, put pressure on parents to buy the product or to encourage children to behave in a devious fashion. 

McCann-Erickson, the advertising agency involved, was informed of the Committee's concerns and they agreed to make some minor alterations to the adverts. The agency also submitted a background explanatory report on the thinking behind the adverts.   The agency also carried out qualitative research 

- 2 -

with families both in advance of, and post transmission of the adverts. The response of the viewing panel was to see the story line as light-hearted mischievous pranks, entertaining, fun and relevant to today's modern family.

Ultimately, the Copy Clearance Committee decided the adverts could be broadcast as the underlying message was humour and they felt the viewer would not take the message of devious behaviour literally,  but rather see it as a piece of fun.

RTÉ state that they received a total of fourteen complaints about these two advertisements and the Advertising Standards Authority for Ireland received four complaints.  Having viewed the adverts, RTÉ say, the ASAI decided to take no action. This level of complaint is sufficient in normal circumstances they say, to initiate a review within RTÉ of the particular adverts. However, with the BCC now reviewing these complaints, RTÉ state that they will postpone any review to enable the Commission to complete its process.

RTÉ's view is that only a small minority of viewers failed to see the humour of these particular advertisements, and contend that their views are unrepresentative of the vast majority of viewers.

Decision of the Commission:

The Broadcasting Complaints Commission rejected the complaint made by Mr. Branagan.  The Commission was of the view that the advertisements did not infringe Section 24(2)(e) of the Broadcasting Act, 2001.  The advertisements did not attempt to exploit children or the relationship between the parents and the children.  Both advertisements were based on humour and portrayed inoffensive fun.  

The complaint was rejected.  
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