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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mrs. Maria Flores                            Ref. No.   236/07
	Station: 
 
	Advertisement:
  
	Date:

	RTÉ One
	Advert  - Bank of Ireland ‘Bogey Man’
	21 Aug 2007


Complaint Summary:

Mrs. Flores complaint, submitted under 24(2)(e)(General Advertising Code – protecting the individual & society), relates to an advertisement for Bank of Ireland aired at 5p.m. on 21 August 2007, which shows a ‘bogeyman’ under a bed.  On seeing this advertisement, her young daughter asked her if such a bogeyman and his friends were under her bed.  She was very upset going to bed and has been upset every night when going to bed.  The complainant submits that she believes the content is very frightening for children.  She questions why use a child; it is the adults who have the money? 

Station’s Response: 

RTÉ state that the Bank of Ireland advert referred to by the complainant was considered by the RTÉ Copy Clearance Committee which examines carefully all advertisements before they go on air.  The Committee judged that it would be inappropriate to schedule this advertisement during children’s programming and therefore, it was restricted from The Den and Saturday morning programmes on RTÉ Two.  It was also not allowed to air on RTÉ One in Saturday evenings’ family movie – the Big Big Movie.   The broadcaster would point out that only 8% of the people watching at the time were children between the ages of 4 – 14.  

The commercial is part of a series which Bank of Ireland is using to promote its products.  The concept is ‘Would you believe a bank would look after your needs’.  To demonstrate this they have devised a number of mythical figures, the first commercial in this series featured an Elf and ran for a number of months.  The second one - the subject of this complaint – is an equally unreal character.  In the next week, a third in the series is expected which again is a mythical dragon, but in the broadcaster’s view not likely to cause widespread concern.    

Advertiser’s Response: 

Irish International BBDO submit that they always endeavour to ensure their advertisements do not contravene the codes and have taken great care throughout the production process of the ‘Mythical Creatures’ campaign in this regard.

The Bogeyman is part of children’s folklore.  In this advert, the ‘bogeypeople’ are portrayed as being ordinary little creatures just like the rest of us, going about their business and having the same day-to-day concerns about houses and money and mortgages, that we have ourselves.  The ‘Bogey’ family are portrayed as a happy family living under a bed.  The final impression, the advertisers believe, is that ‘bogeymen’ are not so scary after all.

In terms of the physical appearance of the bogeyman, it is submitted that such computer generated characters are part of the children’s viewing landscape, in terms of the movies, advertisements and TV programmes that they watch; and the games they play (eg. Monsters Inc, Shrek, David Attenborough nature programmes, and commercials for nail fungal treatments, Domestos or Harpic, Sunsilk shampoo...to name a few).

The advertiser further submits that their ‘Bogey’ character is based on a real animal – the ‘tarsier’ monkey, a very cute, tiny, wide-eyed furry creature native to Southeast Asia.  Compared to so many of the creatures which children encounter every day on TV, in the cinema and in computer games, their ‘Bogeyman’ is innocuous and charming.

As with Monsters Inc and Shrek, the advertisers believe they have created a family of creatures which, on first impression, presents as a bit unusual, but very quickly reveal a friendly, likeable and vulnerable side.  

Before, during and after production the advertisers sought guidance from the BACC and RTÉ’s Copy Clearance Committee, and they submit they have fully complied with their recommendations (RTÉ advised against showing the commercial in programmes aimed exclusively at young children, and the media schedule they implemented reflects this).

Decision of the Commission:  
The Commission has considered the broadcast, the submissions made by the complainant, the broadcaster and the advertiser.  The advertisement in question is for a mortgage service offered by Bank of Ireland.  Under the General Advertising Code section 3.1 ‘all commercial communications shall be prepared with a sense of responsibility both to the individual and to society and shall not prejudice the interests of either’ and section 3.2.3 ‘commercial communications shall be appropriately scheduled’.  
The Commission noted that the storyline in this advertisement is based on a ‘family’ who have outgrown their ‘gaff’ and dread the thought of looking for a new place.  The ‘family’ live under a bed and it is the ‘father’ who is the main voice-over in the advertisement: -

‘Father bogeyman’; We love it here, but it’s time to look for a bigger gaff with the little monsters you know.  But it’s a scary amount of work, finding a place and working out how to pay for it.  What we’d love is someone who listens to us, gets where we’re at and then,

‘Wife’: Gets it sorted. 

‘Father bogeyman’; Gets it sorted.
Young girl’s voice getting out of bed: Mum, there’s something under the bed.

‘Father bogeyman’: [BEEP] Sorry about that, duty calls.  So yeah, that’s what we’d like.  But are we just dreaming, are we? 
The characters have large eyes and hairy ears and are dressed in what resemble top hats and tails.  The Commission was of the view that the only thing that may initially look scary to a child could be the eyes.  The tone and tenor of the item was gentle with no scary background music or menacing voices were employed.   The Commission agreed that the use of the child’s voice and a child’s bedroom as the location coupled with the eyes of the characters, the advertisement would not be appropriate for broadcast in or around children’s programming.  However, the Commission noted that the broadcaster has curtailed the scheduling of the advertisement and has ensured that it is not broadcast during or near children’s programming.  The content is aimed at adults and the scheduling of the advertisement reflects this.  

The Commission noted that the complainant viewed the advertisement on RTÉ One during programming aimed at adults.  In the opinion of the Commission, the content of the advertisement was appropriate for broadcast at this time given the channel and the target audience.  The Commission therefore rejected the complaint with regard to Section 24(2)(e)(General Advertising Codes).

BCC Complaint Decisions, October 2007

1/3

[image: image1.jpg]