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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mr. Brendan Sheeran   Ref: 105/05
	Station: 
 
	Advertisement:
  
	Date:

	RTÉ TV1 
	Sponsorship stings
	25 May 2005


Complaint Summary:

Mr. Sheeran’s complaint under Section 24(2)(e)(advertising & sponsorship codes) refers to advertisements at the beginning and end of each advertising break which were not clearly separated from the film, 'The Magdalene Sisters', broadcast at 9.30 p.m. on RTÉ TV1 on 25th May 2005 and, as a result, interfered with the integrity of the film.

Station’s Response:

RTÉ, in its response, state that Mr. Sheeran is confusing the sponsorship stings with the advertising breaks.  These are separated from the advertisements by the station ident.  The sequence is always, end of part of programme followed by sponsor’s sting, followed by station ident, followed by advertisements, followed by station ident, followed by sponsor’s sting, followed by resumption of programme.  This sequencing is designed to make clear the distinction between sponsorship and advertising.  The Department of Arts, Heritage, Gaeltacht and Islands Codes for Advertising and Sponsorship states in Section 21.1 that sponsored programmes must be clearly identified.  RTÉ believes that having the sponsorship sting immediately after a programme breaks off, followed by a station ident and then an advertising break, makes this clear and separates advertising from sponsorship.

Commission’s Decision:

The Broadcasting Complaints Commission rejected the complaint made by Mr. Sheeran.  The Commission was of the view that RTÉ did not infringe the sponsorship codes.  It was evident to a viewer that the broadcast piece was a sponsorship item.  It was clearly identified as such.  This is in keeping with the codes, in particular Section 21.1(ii), 'they [sponsored programmes] must be clearly identified as such by name and/or logo of the sponsor at the beginning and/or end of the programmes ‘In view of this identification requirement, logos would be acceptable as "bumper" credits around advertising breaks during the programme;'.  The complaint was rejected.
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