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Broadcasting Complaints Commission

Coimisidn um Ghearain Chraolachain





Complaint made by: Mrs. Catherine Faherty   Ref: 125/05
	Station: 
 
	Advertisement:
  
	Date:

	RTÉ TV1 & RTÉ 2 
	Lucozade (zombie dancers)
	4 July 2005


Complaint Summary:

Mrs. Faherty’s complaint under Section 24(2)(e)(advertising codes) refers to an advertisement for Lucozade.  She states this advertisement is very distasteful and unpleasant.  It is neither suitable for adults nor children.  It should not be broadcast during prime time viewing (before 9.00pm).  It is extremely unsuitable for children and has been broadcast numerous times in the early evening.

Station’s Response:

RTÉ state that following a number of calls from viewers expressing concern that the images of the zombies were upsetting children, the station's Copy Clearance Committee decided to impose a further restriction on the broadcast of the advertisements and imposed a post 7.00pm transmission on both channels.  During the recent bombings in London, broadcast of the advert was suspended completely as it was felt that the imagery in the advertisements might be linked to the bombings.  

RTÉ regret any offence this advert caused viewers.  The view of the Copy Clearance Committee was that by excluding the broadcast from children’s programmes, offence would have been avoided.  Both the ASAI and RTÉ’s own internal advertising code state that advertising should be “legal, decent, honest and truthful”.  It is RTÉ’s view that the Lucozade campaign was all these.  The only cause of concern was that some imagery of zombies with the arms falling off, their eyes falling out etc. might upset impressionable young viewers.  By restricting the broadcasting time, it is RTÉ’s view that this concern was addressed.  

Advertiser's Response;

The advertiser states that it was never their intention to either offend or upset any viewing audience, on the contrary, their objective was to provide an entertaining and light-hearted perspective of the enjoyment and fun associated with consumption of Lucozade.  Creatively, their aim was to develop a highly energetic and original advertisement, and they chose to feature 'zombie' characters as a renowned metaphor from the world of movie making for those who are clearly 'un-energetic' and 'lifeless' and could feel revitalised from drinking Lucozade, thereby enjoying the energy qualities within.  The advertiser carried out national research with the target audience of 18 – 30 year olds male and females, to get their input and feedback on the 'zombie' concept.  The concept for the advertisement was very well received and liked.  The idea of taking a playful and humorous approach in a very 'unreal' scenario was found to have an extraordinary wide appeal.  The individual scenes with the zombie characters acting in 'non-zombie' fashion were widely enjoyed and appreciated.  In particular, the scenes featuring the 'slam-dunk' and 'break dancing' were singled out as having considerable humorous impact.

In practice, consumers saw the concept in the way that it was intended and appreciated the manner in which 'known' zombie traits were used to good comic effect.  A final point was the choice of the music soundtrack on the ad; the upbeat. Vibrant track was quoted as an additional factor in enhancing the quirky, comic mood of the ad.  The cast, make-up and dress were carefully directed to ensure that they would not appear offensive and they were careful to ensure that the ad was produced with a very definite humorous dimension.  They believe that the final execution of the ad as it appears on air is absolutely true to consumers' interpretation and expectation from their research findings.

The advertiser also stated, regarding media, their campaign was planned and carefully constructed with our spots being bought around their target audience of 18 – 34 years programmes.  No spots have been booked around children's programmes.  A post 7 p.m. airing has been agreed with RTÉ and a post 9 p.m. airing on the UK channels.

Commission’s Decision:

The Broadcasting Complaints Commission upheld the complaint made by Ms. Faherty.  The Commission was of the view that RTÉ did infringe the advertising codes, in particular the general principle that an advertisement should be decent.  The Commission was cognisant of the possible affect the advertisement may have on children.  The advertisement is based on zombies and includes various scenes, which the advertiser states were based on humour.  The Commission was of the view that children may not be able to discern the nature of the humour of the advertisement, and therefore, could easily be frightened by it.  Some of the scenes in the advertisement are particularly graphic, including the arms dangling, the eyes popping out and also, the images and movements of the zombies.  If one did not understand the humour of the advertisement, or even recognise that it was supposed to be humorous, the tone could be menacing and scary.  While the Commission acknowledges that the advertisement is not aimed at children, the broadcaster should recognise that there may be children in its audience.  Therefore, the advertisement should not be broadcast during the schedule when children could be watching.  In the opinion of the Commission, the advertisement is not suitable for broadcast prior to 9 p.m.  The complaint was upheld.
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