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Broadcasting Commission of Ireland
Children’s Advertising Code

Introduction

Section 19(1)(c) of the Broadcasting Act 2001,
provides that:

The Commission shall, upon being directed by

the Minister to do so and in accordance with the
provisions of this section, prepare a code specifying
standards to be complied with, and rules and
practices to be observed, in respect of advertising,
teleshopping material, sponsorship and other
forms of commercial promotion employed in any
broadcasting service or sound broadcasting service,
being advertised and other activities as aforesaid
which relate to matters likely to be of direct or
indirect interest to children.

It is intended that the Children’s Advertising Code will
replace section 14 of the Codes of standards, practice
and prohibitions in advertising, sponsorship and other
forms of commercial promotion in broadcasting services
as drawn up by the Minister for Arts, Culture and the
Gaeltacht in the exercise of his powers under Section
14(1) of the Broadcasting Act, 1995.
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Choimisitn Craolachain na hEireann
Cod Fograiochta do Phaisti

Réamhra

| measc fhoralacha Alt 19(c) den Acht Craolachain, 2001,
ta an méid seo a leanas:

The Commission shall, upon being directed by the
Minister to do so and in accordance with the provisions
of this section, prepare — a code specifying standards
to be complied with, and rules and practices to be
observed, in respect of advertising, teleshopping
material, sponsorship and other forms of commercial
promotion employed in any broadcasting service or
sound broadcasting service, being advertised and other
activities as aforesaid which relate to matters likely to
be of direct or indirect interest to children.

Ta sé i gceist an Cod Fograiochta do Phdisti a chur in

ait alt 14 den doiciméad dar teideal Codes of standards,
practice and prohibitions in advertising, sponsorship and
other forms of commercial promotion in broadcasting
services a réitigh an tAire Ealaion, Cultir agus Gaeltachta
le linn d6 a bheith ag feidhmi( na gcumhachtai a tugadh
do6 faoi bhun Alt 14(1) den Acht Craolachain, 1995.
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Definitions
@

(b)

©

(d

‘Child’ refers to any person under 18
years of age.

The Children’s Advertising Code also
recognises the principle that children of
different ages require different levels of
protection, in particular children under
6 years of age and those aged 15 and
over. In order to give this principle
practical effect, the code stipulates
general principles which apply to all
children’s advertising and also stipulates
a number of protections that apply to
children under 6 years of age and those
under 15 years of age. The provisions
which apply to each of these age groups
are clearly marked.

‘Children’s advertising’ refers to
advertising that promotes products,
services or activities that are deemed

to be of particular interest to children
and/or are broadcast during and between
children’s programmes.

‘Children’s programmes’ are programmes
that are commonly referred to as such
and/or have an audience profile of
which over 50% are under 18 years

of age. Where provisions of the code
are categorised as pertaining to those
under 15 years or those under 6 years
of age, these provisions will apply to
(i) advertising targeting these age
groups; (i) advertising broadcast
during programmes where over 50% of
the audience are of these age groups.

The ‘code’ refers to the Broadcasting
Commission of Ireland (BCI) Children’s
Advertising Code and will be referred
to hereinafter as the code.

Jurisdiction

This code will apply to broadcasters under
the jurisdiction of the Republic of Ireland
or those who make use of a frequency or
satellite capacity or up-link based in the
Republic of Ireland. In practical terms, the
code will apply to RTE radio and television
services and TGa, television and radio
services licensed under the Radio and
Television Act, 1988 (including TV3 and
Today FM) as well as services licensed by
the BCI under the Broadcasting Act 2001.

Scheduling

A ‘children’s programme’ is defined with
reference to the profile of those watching
or listening to that programme. Therefore,
a children’s programme is one commonly
referred to as such and/or a programme
where over 50% of those watching the
programme are under 18 years of age.

In the case of long running programmes,
broadcasters will take an average of the
audience figures over a reasonable
period of time in determining whether
the programme is a children’s programme
or not.

The code recognises the principle of parental
responsibility. In general terms, programmes
broadcast after gpm are not regarded as
children’s programmes. After this time, the
primary responsibility for what a child is
watching is seen to lie with the parents/
guardians. The code recognises, however,
that children’s viewing does not end abruptly
at 9pm and, therefore, the code will offer
some protection in the hour between gpm
and 1opm. If a programme broadcast after
9pm and before 10pm has audience figures
which show that over 50% of those watching
are under 18, then in this instance the
provisions pertaining to under 18s will apply.
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Sainmhinithe
(a) Is ionann ‘pdiste’ agus aon duine faoi
bhun 18 bliain d’aois.

Chomh maith leis sin, aithnionn an Cod
Fégraiochta do Phdisti go dteastaionn
leibhéil éagsila chosanta 6 phaisti
d’aoiseanna éagsdla, go hairithe paisti
faoi bhun 6 bliana d’aois agus iad thar
15 bliain d’aois. Le go mbeidh éifeacht
phraiticiGil ag an bprionsabal sin,
sonraitear prionsabail ghinearalta sa
Chdd a bhfuil feidhm acu i i gcas gach
fograiochta do phaisti agus a shonraionn
roinnt beart cosanta a bhaineann le
paisti faoi bhun 6 bliain d’aois agus iad
ata thar 15 bliain d’aois. Sonraitear go
han-soiléir na foralacha a bhaineann le
gach ceann de na haoisghrdpai sin.

(b) Is ionann ‘fégrdin do phdisti’ agus
fograiocht a chuireann tairgi, seirbhisi
n6é gniomhaiochtai chun cinn a mheastar
a bheith ina n-abhair spéise ag paisti go
sonrach agus/n6 a chraoltar idir clair do
phaisti agus lena linn.

(c) Is ionann ‘cldir do phdisti” agus clair a
dtugtar an t-ainm sin orthu de ghnéath
né a bhfuil nios mé nd 50% da lucht
féachana faoi bhun 18 bliain d’aois.
| gcas go luaitear go mbaineann
foralacha an Choéid le daoine thar 15
bliain d’aois né faoi bhun 6 bliana
d’aois, is amhlaidh a bheidh feidhm
ag na foralacha sin i gcas (i) fograiocht
ata dirithe ar na haoisghrapai sin;

(i) fograiocht a chraoltar le linn clar
a bhfuil nios mé na 50% da lucht
féachana sna haoisghrapai sin.

(d) Is ionann ‘an cod’ agus an Cod
Fograiochta do Phaisti le Coimisiin
Craolachain na hEireann agus is mar
sin a dtagréfar d6 as seo amach.

Dlinse

Beidh feidhm leis an gcod seo i leith
craolt6iri i ndlinse Phoblacht Eireann,

né craoltdiri a Gsaideann miniciocht nd
acmhainn satailite né uas-nasc ata lonnaithe
i bPoblacht Eireann. | dtéarmai praiticidla,
beidh feidhm ag an gcod fograiochta do
phaisti i leith sheirbhisi teilifise agus raidi
RTE agus TGy, i leith sheirbhisi teilifise agus
raidié a cheadlnaitear faoi bhun an Achta um
Raidid agus Teilifise, 1988 (lena n-airitear TV3
agus Today FM), chomh maith le seirbhisi a
cheadtnaionn Coimisitin Craolachain Eireann
faoi bhun an Achta Chraolachain 2001.

Sceideald

Sainmhinitear ‘clar do phaist” i gcomhthéacs
phréifil acise na ndaoine a mbreathnaionn
air né a n-éisteann leis. Mar sin de, is ionann
‘clar do phaisti’ agus clar ar bith a dtugtar an
t-ainm sin air de ghnath agus/né clar ar bith
a bhfuil os cionn 50% da lucht féachana faoi
bhun 18 bliain d’aois.

| gcas sraitheanna ata ar sidl le fada,
Gsaidfidh craoltoiri mean na bhfigidiri
féachana thar thréimhse réasiina ama chun
cinneadh a dhéanamh acu ata an clar ina
chlar do phaisti né nach bhfuil.

Aithnionn an c6d prionsabal an dualgais
tuismitheoiri. | dtéarmai ginearalta, ni
mheastar gur clair do phaisti aon chlar a
chraoltar i ndiaidh 9pm. | ndiaidh an ama
sin, is ar na tuismitheoiri/caomhndiri ata

an fhreagracht is mé maidir leis na rudai a
mbreathnaionn an paiste orthu. Aithnionn an
c6d, afach, nach stopann paisti ag breathnd
go direach ar 9gpm agus, da bhri sin, cuirfidh
an cdd cosaint airithe ar fail san uair an
chloig idir gpm agus 10pm. Mas rud é go
léirfonn na figiGiri féachana do chlar a
chraoltar i ndiaidh gpm agus roimh 10pm go
bhfuil nios mé na 50% den lucht féachana
faoi bhun 18 bliain d’aois, is amhlaidh a
bheidh feidhm leis na foralacha a bhaineann
le daoine faoi bhun 18 bliain d’aois.

a do Phaisti Choimisiiin Craolachain na hEireann



There may be exceptional circumstances
where regular programmes, which are not
ordinarily classified as children’s programmes,
might attract an audience of which over 50%
of those watching are children. Broadcasters
are expected to anticipate the likelihood of
this happening in view of the content of the
programme, the previous history of the
programme, the impact of upcoming
storylines or cameo appearances that may
attract over 50% viewership by children and
apply the provisions of the code accordingly.

Audience profiling will be the primary means
of implementing the provisions of the code.
In the case, however, of once-off
programming or a short series, it may not
always be possible to predict the audience
profile of those watching the programme. In
these instances, broadcasters should refer to
the indicative scheduling guidelines below.
These are indicative times during which
particular age groups most usually watch
television. In scheduling children’s advertising
and making an assessment as to the
appropriateness of an advertisement,
broadcasters are requested to assess this

in light of the likely age group watching

at that time.

Indicative scheduling guidelines

When audience indexing is not possible,
broadcasters should use the following
guidelines:

If broadcasters, using reasonable
judgement, consider, that particular
children’s advertising is inappropriate
for children under 6 years of age,
having regard in particular to the
provisions of this code, then it should
not be broadcast during and between
children’s programmes which target
that age group.

If broadcasters, using reasonable
judgement, consider that particular
children’s advertising is inappropriate for
or likely to cause distress to children
under 15 years of age, having regard in
particular to the provisions of this code,
then it should be broadcast after gpm.

If broadcasters, using reasonable
judgement, consider that children’s
advertising contains material of a sexual
or violent nature not suitable for children
under 15, having regard in particular to
the provisions of this code, then a post
11pm restriction must be considered.

Assessment

Each example of children’s advertising or

an advert will be assessed on its own merit.
This means each advert will be assessed
based on its content but also the context in
which it is broadcast. Context will be based
on one or a combination of the following:

= The time it is broadcast;

= The type of programme which is on
when it is broadcast;

= The likely profile of the audience that
is watching when it is broadcast;

The target audience of the product.



Is féidir, i dtosca eisceachtila, go meallfaidh
gnathchldir nach rangaitear mar chlair do
phaisti ar chor ar bith, lucht féachana a
bhfuil os cionn 50% diobh ina bpaisti. Ta
iallach ar chraoltéiri a bheith ar an airdeall
faoin seans go dtarlédh sin, i gcomhthéacs
abhar an chlair, stair an chlair go dti seo,
tionchar cibé scéalta n6 caimednna ata le
teacht agus a d’fhéadfadh a oiread sin paisti
a mhealladh agus go mbeidis os cionn 50%
den lucht féachana. Sa chas sin, ni mor
déibh foralacha an chéid a chur i bhfeidhm
mar is cui.

Ta an proifilid aoise ar cheann de na
straitéisi is tabhachtai chun foralacha an
Chéid a chur i bhfeidhm. Maidir le clair
aonuaire né sraitheanna gearra, afach, ni i
gconai is féidir proifil an lucht féachana a
thuar. | gcas mar sin, ba chéir do chraoltéiri
tagairt do na treoirlinte sceidealaithe
tascacha a imlinitear thios. Is amanna
tascanna iad seo a mhinionn cad iad na
hamanna is mé a mbionn aoisghripai
éagslla ag breathn( ar an teilifis. Le linn
déibh a bheith ag sceidealld fogran do
phaisti, agus ag measln( oiriiinacht an
fhograin, caithfidh craolt6iri cinneadh a
dhéanamh i bhfianaise aoisphréifil dhdchdil
an lucht féachana in aon am ar leith.

Treoirlinte Sceidealaithe Tascacha

| gcas nach féidir an t-innéacsd lucht
féachana a Gsaid, ba choir do chraoltoiri
na treoirlinte seo a leanas a Gsaid.

Ma mheasann craoltéiri, tar éis
machnamh réasinta a dhéanamh,

i bhfianaise fhoralacha an choéid seo,

go bhfuil fogran do phaisti mi-oiritinach
do phaisti faoi bhun 6 bliana d’aois,
nior chdir an foégran sin a chraoladh

le linn né idir clair do phaisti atad dirithe
ar an aoisghripa sin.

Cod Fograiochta do d

Ma mheasann craoltéiri, tar éis
machnamh réasdnta a dhéanamh,

i bhfianaise fhoralacha an chéid seo,
go bhfuil fégra do phaisti mi-oiriinach
do phaisti faoi bhun 15 bliain d’aois,
ndé go bhféadfadh sé cur as doéibh,

ba chéir an fégran sin a chraoladh

i ndiaidh gpm.

Ma mheasann craoltéiri, tar éis
machnamh réasdnta a dhéanamh,

i bhfianaise fhoralacha an chéid seo,
go bhfuil abhair de chineél gnéasach
né foréigneach i bhfégran do phaiste
nach bhfuil oiriinach do phaisti faoi 15,
ni moér déibh a machnamh a dhéanamh
i dtaobh an fogran sin a sceideald tar
éis 11pm.

Measini

Déanfar gach fogran agus gach sampla
d’fhograiocht do phaisti a mheas de réir

a fhilntais féin. Is ionann sin agus a ra go
measfar gach féogran de réir an abhair ata
ann agus an chomhthéacs ina bhfuil sé le
craoladh. Beidh an chomhthéacs bunaithe
ar cheann amhain né ar roinnt de na rudai
seo a leanas:

= Am craolta;

= An cineal clair ata ar sidl nuair
a chraoltar é;

= Proifil dhochdil an lucht féachana
atd ag breathna le linn a chraolta;

= Sprioc-lucht féachggaf
an tairge

aolachain na hEi




1 Social Values

1.1

Children’s advertising shall not
reflect a range of values which

are inconsistent with the moral

or ethical standards or diversity

of contemporary Irish society.

It shall respect human dignity

and not discriminate on grounds
of gender, marital status, family
status, sexual orientation, religion,
age, disability, race or membership
of the Traveller community. Nor shall
it be offensive to religious or
political beliefs or encourage
behaviour which is damaging

to the environment. It shall respect
the principle of equality and avoid
sex stereotyping and any
exploitation or the demeaning

of men, women or children. U/18

2 Inexperience and Credulity

2.1

2.2

Children’s advertising shall not take
advantage of the natural credulity
and sense of loyalty of children. It
must not by implication, omission,
ambiguity or exaggerated claim,
mislead or deceive or be likely to
mislead or deceive children, abuse
their trust or exploit the lack of
knowledge of children. It shall not
exploit or without justifiable reason
play on fear. U/18

Factual Presentation
Children’s advertising shall:

2.2.1 Clearly indicate what parts,
elements or accessories are
included as part of the normal
purchase of the product or
service and differentiate
between those which are only
available at extra cost. U/18

2.2.2

2.2.3

2.2.4

2.2.5

2.2.6

2.2.7

2.2.8

Ensure that on-screen
messages and ‘small print’ are
clear, simple and legible and
remains on screen for a
sufficient length of time to
enable a child to read it. U/15

Give children an indication of
the actual size of the product.
U/15

Clearly indicate when batteries
are required for the operation
of the product and whether
these are supplied with the
product. U/15

Clearly indicate when a
product has to be assembled
and what age level is
generally required to assemble
the product. U/15

Avoid the use of language,
special effects or imaginative
scenes which could confuse
the child or have them
believe the product or service
has capabilities or
characteristics which it does
not have in reality. U/15

In the case of toys or
children’s possessions,
children’s advertising shall
not make direct comparisons
between existing and
‘improved’ versions/models
of the product, even when
the statements or claims

are valid'. U/15

State orally any on-screen
messages or small print in
order to ensure children of
this age understand the
message. U/6

* These are products that persons under 15 years of age
could ordinarily be expected to possess.

n of Ireland Children’s Advertising Code



1 Luachanna Soisialta

1.1

Ni léireodh an fhégraiocht do phaisti
raon de luachanna atd ag teacht
salach ar chaighdeain mhoralta agus
eiticitla agus le héagsilacht shochai
chomhaimseartha na hEireann. Ni
dhéanfaidh aon fhégran dinit aon

anann siad ar an
da go leor chun go
léifeadh an paiste iad. U/15

duine a dhispeagadh, na leithcheal 2.2.3 Méid réalaioch an tairge a
a dhéanamh 6 thaobh inscne, lirid do na paisti. U/15
stadas posta: stadas tejalghlalgh, . 2.2.4 Ma theastafonn batairi le
claonadh gnéasach, creideamh, aois, . . L
michumas, cine nd bainteacht haghzﬁdh f—m tal‘r.gt‘e‘a 0|br|.u,“
leis an Lucht Sidil. Na ni bheidh an méid sin a [€irid go soiléir
aon fhogran maslach do dhearcadh agu§ a chur ”,1_ |ul'ce acuﬂa
T, . e chuirtear ar fail leis an tairge
reiligiinach n6 polaitidil na ni . p .
spreagfaidh sé iompar a bheadh iad n6 nach gcuirtear. Ufas
dochrach don timpeallacht. 2.2.5 Ma ta an tairge le coimeail,
Beidh meas ar phrionsabal an an méid sin a l&irid go soiléir
chomhionannais idir fir agus mna, agus a chur in idl cén leibhéal
gan steiréitiopai gnéis a chruthi aoise a theastafonn de ghnath
na teacht i dtir né dispeagadh a chun an tairge a chéimeail.
dhéanamh ar fhir né6 ar mhna. U/18 U/15
2 Easpa Taithi agus Saontacht 2.2.6 E:; :g'lafg:;trils ﬁ;eni;?l‘t';a
2.1 Ni dhéanfaidh fograin do phaisti a Gsaid a d’fhéadfadh
teacht i dtir ar shaontacht meascan mearaf a chur ar
naddrtha nd ar dhilseacht na phéisti n6 a thabharfadh
bpaisti. Ni dhéanfar, tri leid, tri orthu smaoineamh go bhfuil
fhailli, tri dhébhriocht no tri acmhainni né tréithe ag baint
mhaiomh aibhéalach, mithreoir le tairge n6 le seirbhis nach
na dallamullég a chur ar phaisti, ann doibh dairire. U/
mi-Gsaid a bhaint as muinin n6
easpa eolais na bpaisti. Ni bheifear 2.2.7 Maidir le bréagain nd earrai
ag teacht i dtir ar eagla, gan Gdar do phaisti, gan comparaid
fonta a bheith leis. U/18 dhireach a dhéanamh idir
leaganacha atd ann cheana
2.2 Léirid Firicitil agus leaganacha/samhlacha
Déanfaidh fograin do phaisti na ‘feabhsaithe’ den tairge, fid
nithe seo a leanas: mé ta bunds maith lena
2.2.1 A léirit go soiléir cad iad leithéid a mhaiomh. U/15
na pairteanna, piosai n6 2.2.8 Cibé teachtaireachtai n6

gabhalais ar cuid den
bhuntairge iad agus deighilt
idir iad sin agus na rudaf a
gcaithfear iad a cheannach
ar chostas breise. U/18

2.2.2 A dhéanamh cinnte go mbionn

cl6 beag a bheadh ar an
scailedn a léamh amach
chun a chinntid go dtuigeann
paisti den aois seo an
teachtaireacht. U/6

* Is tairgi iad seo a bheadh i seilbh daoine faoi bhun

teachtaireachtai scéileain agus e -
15 bliain d’aois.

‘cl6 beag’ soiléir, simpli soléite

Cod Fograiochta do Phaisti Choimisiiin Craolachdin na hEireann



2.3 Price of product/service

With regard to how the price of a
product or service is presented in
children’s advertising, the following
rules shall apply:

2.3.1 The price, when given, shall
be in euro and be inclusive
of VAT or any other extra or
related charges. U/18

2.3.2 If the price is dependent on
the purchase of another item,
then this must be made clear
in the advert. U/18

2.3.3 If there are a number of
products in the advert and
the price of an item/or items
is highlighted, then it must
be made clear that the price
refers to this item/items only.
U/18

2.3.4 Children’s advertising that
refers to ‘free gifts’ or offers
must specify any and all
qualifying terms and
conditions, e.g. any time
limit, how many products
need to be bought, how
many wrappers need to
be collected. Children’s
advertising must not offer
prizes or rewards to children
for attracting new purchasers
for the product or service.
U/18

2.3.5 The price shall be presented
in clear, simple and legible
font and where appropriate
be voiced as part of the
audio. U/15

2.3.6 The language used in
presenting the price shall not
minimise its cost; e.g. through
the use of words such as
‘only’ or ‘just’. U/15

2.3.7 Expensive toys shall state
the price in the advert.
A toy will not be regarded
as expensive if it, plus any
essential accessories, are
generally available at a retail
price below a figure specified
by the BCI. At January 2005,
this figure is €30 but is
subject to review. U/15

3 Undue Pressure

3.1

3.2

33

3.4

3.5

Children’s advertising shall not
directly encourage or exhort
children to ask adults to buy
them the products or services
being advertised. U/18

Children’s advertising should not
imply that possession or use of the
product or service will make the
child or his/her family superior,
either physically, socially or
psychologically. U/18

Children’s advertising shall not imply
that the child or his/her family

will be inferior or open to ridicule
or contempt if they do not possess
the particular product or service.

It should not imply that the product
is affordable to all families. U/18

Children’s advertising must be
particularly careful to avoid the
implication that possession of a
product or service will contribute to
or detract from the child’s popularity
or acquisition of friends. U/18

Children’s advertising should not
make the child feel inferior, disloyal
or doubtful about their self-image.
U/18

Broadcasting Commission of Ireland Children’s Advertising Code



2.3 Praghas an Tdirge/na Seirbhise

Maidir le conas a léiritear praghas an
tairge n6 na seirbhise i bhfégrain do
phaisti, beidh na rialacha seo a leanas
i bhfeidhm:

2.3.1 | gcas go luaitear praghas,
is & an praghas euro a luafar,
CBL agus aon tailli breise né
gaolmhara san aireamh. U/18

2.3.2 Ma ta an praghas ag brath
ar earra eile a cheannach,
caithfidh an méid sin a chur in
ial go soiléir san fhogran. U/18

2.3.3 Ma ta roinnt earrai éagslla
le feiceail san fhogran, agus
ma tharraingtear aird ar an
bpraghas ata ar earra/earrai ar
leith, caithfidh a chur in idl go
soiléir gur don earra/earrai sin
amhain ata an praghas ag
tagairt. U/18

2.3.4 Ma luaitear ‘bronntanais
saor in aisce’ n6 tairiscinti i
bhfégran do phaisti, ni mér na
coinniollacha cailithe go léir a
lua freisin, m.sh. teorainn ama,
ca mhéad tairgi a chaithfidh a
cheannach, cd mhéad scaoilteog
a chaithfidh a bhailid agus
araile. N7 ceadmhach d’fhégrain
do phaisti duaiseanna na
bronntanais a thairiscint
do phaisti as ucht tuilleadh
custaiméiri a mhealladh chun
an tairge nd an tseirbhis a
cheannach. U/18

2.3.5 Taispedanfar an praghas i gcloé
soiléir simpli soléite agus, i
gcasanna cui, déarfar amach
mar chuid den fhuaimrian é.

U/1s5

2.3.6 Ni dhéanfaidh an trachtaireacht
beag de phraghas an tairge,
m.sh. le focail ar nds ‘X _
amhain’ n6 ‘gan ach X _ . U/15_

2.3.7 Maidir le bréagain chostasacha,
luafar a bpraghas san fhogran.
Ni mheastar bréagan a bheith
costasach mas féidir an
bréagan agus aon ghabhalais
riachtanacha a cheannach ar
ghnathphraghas ata nios isle
na figir a shonraionn an
Coimisidn. €30 an figilr ata
i gceist i mi Eanair 2005, ach
beidh an figidr sin le hathrd
amach anseo. U/15

3 Bri Mi-oiridnach

3.1 Ni bheidh aon achaini dhireach in
aon fhégran do phaisti ag tathaint
ar phaisti iarraidh ar dhaoine fasta na
tairgi n6 na seirbhisi atd a bhfégairt
a cheannach déibh. U/18

3.2 Ni ceadmhach d’fhégrain do phaisti a
thabhairt le fios go mbeadh an paiste
n6 an teaghlach nios fearr na daoine
eile, go fisiceach, go sdisialta na go
siceolaioch, toisc tairge né seirbhis a
bheith ina seilbh n6 a Gséid acu. U/18

3.3 Ni ceadmhach a thabhairt le fios go
mbeadh an paiste ndé an teaghlach
nios suarai na daoine eile, n6 go
mbeifear ag magadh orthu né ag
déanamh beag diobh toisc nach
bhfuil tairge né seirbhis airithe acu.
Ni thabharfaidh an fégran le fios
go bhfuil sé d’acmhainn ag gach
teaghlach an tairge a cheannach. U/18

3.4 Caithfidh fograin do phaisti iarracht
ar leith a dhéanamh gan a thabhairt
le fios go gcabhrodh tairge né
seirbhis ar bith le paiste chun cairde
a dhéanamh né gean na ndaoine
a tharraingt air/uirthi féin, n6 go
mbeadh sé/si nios measa as in
éagmais an tairge n6 na seirbhise.
U/18

3.5 Ni ceadmhach d’fhégrain do phaisti
aon phaiste a dhéanamh imnioch
faoina fhilntas féin, faoina dhilseacht
na faoina fomha phearsanta. U/18

Phaisti Choimisitin Craolachain na hEireann
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4 Special Protection for Adults pretending to be children

Children in Advertising 4.4 The use of adults pretending to
be children in children’s advertising
Children Endorsing Products must not be offensive to the

4.1 The use of children to comment dignity of children. U/18
on or endorse products in children’s

advertising is only permitted for 5 General Safety

products and services they could
reasonably be expected to use
and would usually be interested
in themselves.

5.1 Children’s advertising shall not
encourage children to enter into
unsafe situations or strange places
or to talk to strangers. U/18

Children may appear in children’s
advertising for adult products if their
appearance is as a natural element
in the depicted environment or
necessary to explain or demonstrate
the use of the product or service.
U/18

5.2 Children’s advertising shall not show
children in morally or physically
dangerous situations or behaving
dangerously in the home or outside,
including street and road scenes,
except when the sole purpose of the
advert is to promote safety. U/18

Sexualisation of Children 5.3 Children’s advertising shall show
children using appropriate safety
equipment and respecting all
applicable safety rules, when
engaged in activities that require
such and with adult supervision
where appropriate, for example,
as passengers in vehicles,
pedestrians, cyclists, when

4.2 Children’s Advertising shall not
portray a child in a sexually
provocative manner or provoke
anxiety in children over their
bodily appearance. U/18

Privacy and Provision of Information

4.3 Children’s advertising shall not rollerblading, skateboarding,
ask children to submit private swimming, watersports or horse
information or details regarding riding. U/18
themselves, their family or friends,
unless the advert is as part of a 5.4 Children’s advertising should not
campaign which relates to their show children using the internet
safety, health or wellbeing. When without appropriate adult
this practice is used, children’s supervision. U/18 e '

advertising should state, where
reasonable, that children must seek
adult approval before sending the
information. U/18

5.5 Children’s advertising
unreasonably. s

-
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4 Cosaint ar leith do Phaisti
i gCarsai Fograiochta

Tdirgi @ moladh ag Pdisti

4.1 Ni (sdidfear paisti i bhfograin do
phaisti chun cur sios ar thairgi n6
chun tairgi a mholadh ach amhain

i gcas go bhfuil sé réaslnta a bheith

ag siil go n-Gsaidfeadh na paisti
féin natairgi n6 go mbeadh spéis
acu iontu.

Is ceadmhach paisti a dsaid i
bhfograin do phaisti le haghaidh
tairgi daoine fasta ma ta paisti ina
ngné naddrtha den timpeallacht ata
& léiri n6 ma theastaionn siad chun
Gsaid an tairge nd na seirbhise a
mhinid nd a léirid. U/18

Pdisti a Léirid ar Shli Ghnéasach

4.2 Ni ceadmhach d’fhégrain do phaisti
aon phaiste a léiri( ar shli
ghnéasach né aon imni a chur ar
phaisti mar gheall ar a gcuma féin
n6 a gcolainn féin. U/18

Priobhdideachas agus Soldthar Eolais

4.3 Ni iarrfaidh fogréiri ar phaisti eolas
pearsanta a sholathar fathu féin,
faoina dteaghlach n6 faoina gcairde,
ach amhain ma ta an fégran ina
phairt d’fheachtas a bhaineann le
sabhdilteacht, slainte n6 leas paisti.
| gcas go n-Gsaidtear an nés seo ba
choir a chur in idl, oiread agus ata
réasdnta, go gcaithfidh an paiste
cead a fhail 6 dhuine fasta sula
seachadaitear an t-eolas. U/18

Daoine Fdsta ag Ligean Orthu

Féin gur Pdisti lad

4.4 Maidir le daoine fasta a bheadh
le feicedil i bhfégrain do phaisti
ag ligean orthu féin gur paisti
iad, ni ceadmhach aon mhasla
na dispeagadh a dhéanamh ar
dhinit phaisti. U/18

5.1

5.2

5.3

5.4

5 Sabhailteacht Ghinearalta

Ni dhéanfaidh fégrain do phaisti
paisti a spreagadh chun iad féin
a chur i mbaol, na dul isteach in
aiteanna nach bhfuil eolas acu or
thu na labhairt le strainséiri. U/18

| bhfégrain do phaisti, ni
thaispeéanfar paisti i ndalai a bhfuil
contdirt mhoralta né fhisiceach ag
baint leo, na paisti & n-iompar féin
ar shli chontdirteach sa bhaile n6
lasmuigh, ach amhain mas é
aonchuspdir an fhégrain an
tsabhailteacht a chur cinn. U/18

| bhfoégrain do phaisti, taispeanfar
paisti ag baint Gsaide as trealamh
sabhailteachta agus ag clof le gach
riail sdbhailteachta a bhaineann

le habhar le linn ddibh a bheith

i mbun gniomhaiochtai ina
dteastaionn a leithéid, agus go
mbeidh daoine fasta ag faire orthu,
mas cui, mar shampla, le linn do
phaisti a bheith ina bpaisinéiri i
bhfeithicli, n6 le linn d6ibh a

bheith ag sidl ar na sraideanna,

ag rothaiocht, ag lannrollail, ag
clarsclatail, ag snamh, ag marcafocht
ar chapall n6 a bheith i mbun spéirt
uisce. U/18

| bhfégrain do phaisti, ni
thaispeanfar paisti ag (said an
Idirlin gan daoine fasta a bheith
ag faire orthu mar is cui. U/18
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Behaviour

5.6

5.7

Children’s advertising shall not
encourage children to engage in,

or be portrayed engaging in, anti
social behaviour; in particular
bullying, taunting or teasing other
children, unless the sole purpose of
the advertisement is to discourage
such behaviour. U/18

Children’s advertising should not

disparage education or condone

aggression or greed as admirable
qualities. U/18

6 Violence

6.1

Broadcasting Commiss}d

Children’s advertising should not
generally, as a principle, include
violence or include scenes that will
cause distress to children. U/18

In instances where the inclusion of
violent scenes may be necessary as
part of a public service message or
in order to demonstrate the product,
broadcasters must schedule
responsibly so as to ensure that
such advertising does not cause
distress to children of this age
group. U/6

7 Diet and Nutrition

7.1

7.2

73

7-4

Children’s advertising shall be
responsible in the manner in which
food and drink are portrayed. It
should not encourage an unhealthy
lifestyle or unhealthy eating or
drinking habits such as immoderate
consumption, excessive or
compulsive eating. U/18

Children’s advertising representing
mealtime should clearly and
adequately depict the role of the
product within the framework of
a balanced diet. U/18

Children’s advertising must not
contain any misleading or incorrect
information about the nutritional
value of the product. It must not
make misleading or incorrect
comparisons between foods. It must
not imply that particular foods are a
substitute or replacement for fruit
and/or vegetables. U/18

All children’s advertising for fast
food products, outlets and/or brands
must display an acoustic or visual
message stating ‘should be eaten in
moderation and as part of a
balanced diet’. ‘Fast food’ is defined
as ‘food coming under the
recognised character of fast food
and/or inexpensive cooked food
which is prepared and served
quickly and is readily accessible for
purchase by children’. It is not the
intention of the definition to include
prepared and convenience foods

or food which is purchased for
preparation and cooking in the
home. Fast food in this instance
does not refer to the actual amount
of time required to cook the food
but rather the speed and ease with
which the food can be procured and
consumed. U/18



5.5 | bhfograin do phaisti, nior chéir
paisti a thaispeadint in aice le
substainti contdirteacha n6 ag baint
Gsaide as a leithéid, mar shampla
cipini, gairis ghais, peitreal,
substainti airithe ti, na cogais a
bheith ina seilbh né a bheith a
ndaileadh acu gan mhaoirsil cui
6 dhaoine fasta. U/15

lompar Pearsanta

5.6 | bhfograin do phaisti, nior choir
paisti a spreagadh chun pairt a
ghlacadh, na iad a thaispedint
ag glacadh pairte, in iompar
frithshéisialta, go hairithe bulafocht
n6 magadh faoi phaisti eile n6
paisti eile a chiapadh, ach amhain i
gcas gurb é aonchuspoir an fhagrain
a leithéid d’iompar a dhimholadh.
U/18

5.7 Ni dhéanfaidh fograin do phaisti
aon dispeagadh ar an oideachas na
a thabhairt le fios gur dea-thréithe
iad iompar trodach né saint. U/18

6 Foréigean

6.1 Trid is trid, mar phrionsabal, ni
bheidh foréigean na radhairc
a chuirfeadh as do phaisti &
dtaispedint i bhfégrain do
phaisti. U/18

6.2 | gcas go bhfuil sé riachtanach
radhairc fhoréigneacha a chur san
fhogran, toisc gur teachtaireacht
sheirbhis phoibli atd ann, né chun
Gsaid an tairge a thaispeaint, ni mor
do chraoltoiri an fogran a sceideald
le haghaidh amanna oiriinacha chun
a chinntid nach gcuireann a leithéid
d’fhoégran as do phaisti den
aoisghripa seo. U/6

Cod Fograiochta do Phaisti Choimisiin Craolal

Réim Bia agus Cothi

7.1

7.2

73

7-4

Déanfaidh fégrain do phaisti
cram den chaoi ina léiritear
bia agus deoch. Ni dhéanfar stil
mhaireachtala mhifholldin né
ndésanna itheachain is élachain
ata mifholldin a spreagadh, mar
shampla nésanna itheachain is
6lachain ata michuiosach né
éignioch. U/18

Ma thaispeantar daoine ag ithe béile
le chéile i bhfégran do phaisti, ba
choéir a léirid go soiléir cén rol ata
ag an tairge laistigh de réim
cothrom bia. U/18

Ni bheidh aon eolas michruinn i
bhfograin do phaisti, nd aon eolas

a chuirfeadh mithreoir ar dhaoine,
maidir le luach cothaitheach an
tairge. Ni dhéanfaidh fégrain do
phaisti aon chomparaid gan bhunis
idir bianna né a thabhairt le fios gur
féidir bianna airithe a chur in ionad
torthai agus/né glasrai. U/18

Maidir le gach fégran do phaisti ar
ar son tairgi, siopai agus/n6 brandai
mearbhia, caithfidh teachtaireacht
fhuaime no6 fhise a chraoladh ag ra
gur cheart an bia seo a ithe mar
phairt de réim chothrom bia agus
nar cheart an iomarca de a ithe. Is
mar seo a shainmhinitear mearbhia:
bia den chinedl a dtugtar an t-ainm
sin de ghnath agus/nd bia cocarailte
neamhchostasach a ullmhaitear
agus a dhailtear go tapa agus

ar féidir le paisti € a cheannach.

Ni mian linn go gclid6dh an
sainmhinid bia réamhullmhaithe
agus bia saoraideach a cheannaitear
le haghaidh é a ullmh( agus a
chocarail sa bhaile. Is é ata i
gceist le ‘mearbhia’
sa chas

seo na cé
chomh tapa
agus chomh
héasca ata sé




portray or refer to celebrities or
sports stars to p?omote food or
drink products, unless the advert is
part of a public health or education
campaign. Celebrities, in this
instance, are defined as persons
who are widely acclaimed, honoured
and/or known to children. It does
not include those persons or
characters that become known to
children solely as a result of their
participation in advertising. U/15

7.6 Children’s advertising for
confectionery products must display
an acoustic or visual message
stating ‘snacking on sugary foods
and drinks can damage teeth.’
‘Confectionery’ in this instance
includes sugar, honey, preserves,
chocolate, chocolate covered bars
(excluding biscuits), non-chocolate
confectionery — e.g. cereal bars —
and artificial sweeteners.’ Carbonated
drinks are included with the
exception of water. U/18

* This definition of ‘confectionery’ is in accordance with the
Food Safety Authority of Ireland. Samples are classified by
EU category as defined by the European Communities.

See Food Safety Authority of Ireland (2001), Guidance Note
on the EU Classification of Food No. 2, p.15. For further

clarification of the foodstuffs identified, see FSAI (2001)
Appendix |, p.44.

8 Parental Responsibility

8.1 Parents and guardians have

primary responsibility for children
but advertisers should support

the parent/guardian relationship

by scheduling responsibly and by
not undermining the authority,
responsibility or judgement of
parents or guardians in the content
of the advertisement. This includes
the use of plot lines which
encourage children to deceive or
manipulate adults into purchasing or
providing the product or service
advertised. Children’s advertising
shall not suggest that a parent or
adult who purchases or provides a
product or service for the child, is
better, more intelligent or more
generous than

one who does not. U/18

9 Programme Characters

9.1 Characters and personalities from

children’s programmes which are
currently broadcast on indigenous
services shall not be used to
endorse or advertise products or
services in children’s advertising.

In this instance ‘currently’ includes
regular programming due for return
in the next broadcast season.

This provision does not apply to
children’s advertising for products,
events or services, directly
associated with programmes in
which the characters or personalities
normally appear. In the case of
children’s advertising for products,
events or services directly
associated with the children’s
programme, then these adverts
must not be broadcast for two
hours prior to the beginning and
following the end of the programme
in question. U/18
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an bia a fhail agus a ithe, murab
ionann agus an fad ama ata
riachtanach le é a chdcaréil. U/18

7.5 | bhfégrain do phaisti, ni
thaispeanfar na ni thagréfar do
dhaoine cliiteacha, do réaltai spdirt
d’fhonn tairgi bia né deochanna a
mholadh, ach amhain ma ta an
fogran mar chuid d’fheachtas poibli
slainte nd oideachais. Is mar seo a
shainmhinitear ‘daoine clditeacha’s
a chas seo, i.e. daoine a mbionn
moladh né 6mads forleathan ag baint
leo i measc paisti. Ni chlidaionn sé
daoine n6 carachtair a bhfuil aithne
ag paisti orthu direach de bharr iad
a bheith bainteach le fograiocht.

7.6 Ni mér, i ngach fégran do phaisti ar
son tairgi milseogra, teachtaireacht
fuaime no fise a thaispedint ag ra:
‘féadann sé dochar a dhéanamh
d'fhiacla bianna agus deochanna
silicridla a ithe n6 a 6l’. Is é ata i
gceist le ‘milseogra’ sa chas seo na
silicra, mil, subh, seaclaid, barrai ata
clidaithe le seaclaid (ach amhain
brioscai), agus milseogra
neamhsheaclaide - m.sh. barrai
granaigh - agus milsitheoiri saorga.’
Cladaionn sé deochanna carbénaithe
freisin, ach amhain uisce. U/18

* Ta an sainmhinil seo ar 'mhilseogra’ ag teacht le
sainmhinit Udaras Sabhailteachta Bia na hEireann (FSAI).
Rangaitear na samplai de réir chatag6iri an AE faoi mar
ata sainmhinithe ag na Pobail Eorpacha. Féach Udaras
Sabhailteachta Bia na hEireann (2001), Guidance Note on
the EU Classification of Food No.2, Ich.15. Le haghaidh
tuilleadh eolais ar na bianna ata i gceist, féach FSAI (2001),
Aguisin |, p.44.

8 Dualgas Tuismitheoiri

8.1

Is ar thuismitheoiri agus ar
chaomhnoiri is mé atd dualgas as a
gcuid paisti, ach ba chéir d’thogroiri
tac leis an gcaidreamh idir
tuismitheoiri/caomhniri agus a
gcuid paisti tri chlair agus fograin a
sceideall in amanna oiriiinacha agus
gan baint d’Gdaras, d’fhreagracht n6
de bhreithidnas na dtuismitheoiri
n6é na gcaomhno6irl maidir le habhar
na bhfégran. Clidaionn seo plotai

a spreagann paisti chun cluain

n6 dallamullég a chur ar dhaoine
fasta chun go gceanndidh né

go solathroidh siad an tairge

n6 an tseirbhis san fhogran.

Ni thabharfaidh fograin do phaisti
le fios go bhfuil tuismitheoir n6
duine fasta a cheannaionn n6

a sholathraionn an tairge n6 an
tseirbhis don phaiste, go bhfuil

sé nios fearr, nios cliste n6 nios
flaithidla na duine nach gceannaionn
né nach solathraionn. U/18

9 Carachtair 6 Chlair

9.1

Ni Gséaidfear carachtair né daoine 6
chlair reatha do phaisti a chraoltar
ar na seirbhisi dichasacha chun
tairgi n6 seirbhisi a mholadh né

a fhogairt i bhfégrain do phaisti.
Sa chas seo, is ionann ‘reatha’
agus clair rialta ata le teacht ar
ais sa chéad séas(r craolta eile.

Nil feidhm ag an bhforéil seo maidir
le fograin do phaisti ar son tairgi,
imeachtai né seirbhisi a bhfuil baint
dhireach acu leis an gclar a mbionn
na carachtair nd na daoine le
feicedil de ghnath. Maidir le fégrain
do phaisti ar son tairgi, imeachtai
nd seirbhisi a bhfuil baint dhireach
acu leis an gclar do phaisti, ni
mhach na fograin seo a
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n Slimming products, services,
treatments or establishments,
(slimming being defined as
weight reduction, limitation
or control);

" Introduction and dating
services;

. Services of a sexual nature.
U/18

11 ldentification and Separation

11.1 Children’s advertising must be
clearly distinguishable from
programme content with respect
to image, text and sound. It must
not include excerpts from children’s
programmes which might blur the
distinction between advertising
and programme content. U/18

11.2 Children’s advertising shall be clearly
separated from programming
content. Broadcasters are required

10 Product Prohibitions and
Restrictions U/18

10.1 The Codes of standards, practice to provide a visual or acoustic cue
and prohibitions in advertising, to the child during and around
sponsorship and other forms of children’s programming to denote
commercial promotion in when a commercial break is
broadcasting services sets out beginning and ending. Such a cue
prohibitions and restrictions on shall not be sponsored or itself
a range of products and services. contain advertising material. U/18

These include medications, alcohol,
tobacco and financial and legal
products. These restrictions also
apply to children’s advertising.

12 Insertion of Advertising

12.1 Christmas themed children’s
advertising may not be broadcast

In addition to the restrictions and prior to November 1st each year.
prohibitions listed in that document, Christmas themed advertising
the following products, services, refers to advertising that contains
treatments or establishments shall references, either visual or acoustic,
not be advertised in children’s to Christmas. U/18
advertising:
12.2 A children’s programme of less than

] Betting and Gaming services 30 minutes scheduled duration, may

or products (except the not be interrupted by advertising.

National Lottery as permitted U/15

by the National Lottery Act

1986)
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10 Toirmisc agus Srianta ar
Thairgi U/18
10.1 T4 toirimisc agus srianta ar raon

de thairgi agus de sheirbhisi leagtha
sfos in The Codes of standards,
practice and prohibitions in
advertising, sponsorship and other
forms of commercial promotion in
broadcasting services. Ina measc
seo ta cogais, alcol, tobac agus
tairgi dlithidla. Ta feidhm leis na
srianta seo i leith na fograiochta

do phaisti chomh maith.

Chomh maith leis na srianta agus na
toirmisc a liostaitear sa doiciméad
sin, ni fhogrofar na tairgi, seirbhisi,
coiredlacha na gnothai seo a leanas
i bhfégrain do phaisti:

" Seirbhisi n6 tairgi Geallchuir
agus Cluichiochta (ach amhain
an Crannchur Naisi(nta faoi
mar a cheadaitear faoi bhun
an Achta um Chrannchur
Naisiiinta 1986)

n Tairgi, seirbhisi, coiredlacha
n6 gnoéthai tanaithe
(sainmhinitear ‘tand’ mar
seo: meachan a laghdd, a
shrianadh né a riald).

. Seirbhisi a chuireann daoine
in aithne da chéile n6 a
dhéanann coinni eatarthu

n Seirbhisi de chineal
gnéasach. U/18

11 Sainaithint agus Deighilt

11.1

11.2

Caithfidh deighilt shoiléir a bheith
idir fograin do phaisti agus abhair
chraolta eile maidir le hiomha, téacs
agus fuaim. Ni ceadmhach piosai

6 chlair do phaisti a fhi isteach i
bhfégréain ar shli a bhféadfadh an
deighilt idir fograin agus abhair
chraolta eile a dhoiléirid. U/18

Beidh deighilt shoiléir idir fograin
do phaisti agus abhair chraolta eile.
Ta iallach ar chraoltéiri leid fhise
n6 fhuaime a chraoladh le linn
agus timpeall clar do phaisti chun

a chur in idl do phaisti go bhfuil sos
fograiochta ag teacht n6 ag teacht
chun deiridh. Ni bheidh urraiocht
na abhair fhograiochta ar bith mar
chuid d’aon leid den chineal sin.
U/18

12 Fograin a Fhi Isteach

12.1

Ni ceadmhach fograin do phaisti
le téama Nollag a chraoladh roimh
Shamhain 1 gach bliain. Is é atd i
gceist le fograin le téama Nollag
na aon fhogran ina bhfuil tagairti
fise n6 fuaime don Nollaig. U/18

12.2 Ni ceadmhach fégréin a chraoladh

le linn cléir do phaisti a mhaireann
nios 0 nd 30 ndiméad, de réir
sceidil. U/18
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